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THE JOURNAL OF THE 
TELEPHONE INDUSTRY 


BOMBARDIER 


The basic principles of Tradic, all- 
transistor computer, have been ap- 
plied to this system, the first elec- 
tronic brain for automatic bombing 


and navigation. Shown checking the 
computer are some of the Bell Labs 
engineers who designed and built it. 


MANAGEMENT © PLANT © TRAFFIC © COMMERCIAL ® LEGAL * ACCOUNTING 


@ NEW...NEW...Here is the perfect answer to your 


requests for a compact wall telephone. Choice of decora- 
tor colors plus ebony and pure white that take on added 
sparkle with the clear-plastic finger wheel...easy-to- 
clean coiled cord in all colors...built-in two-step hook- 


switch...attractive, new lightweight handset. This new 





instrument has the same ringer, coil capacitor,dial and 


handset as your present Stromberg-Carlson telephones. 


Comes to you in the high-efficiency "W'' model, the type 


everybody calls the ''500'"' telephone. Contact your 
Stromberg-Carlson representative today. 


STROMBERG-CAR LSON A DIVISION OF GENERAL DYNAMICS CORPORATION 


ELECTRONIC AND COMMUNICATION PRODUCTS FOR HOME, INDUSTRY AND DEFENSE < Aw é :@: 
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BAREFOOT BOY. A testimonial dinner for one of the town’s 
leading citizens was the occasion for many speeches. Finally, the 
guest of honor took his turn. 

“Friends,” he said, “when I came to your city I had one suit, 
one pair of shoes, and all the rest of my earthly possessions 
wrapped in a little red handkerchief. This city has been good to 
me—and I worked hard. Now I’m president of your bank, own 
five companies, and ten buildings here. Yes, friends, your town 
has been good to me.” 

After the banquet, an awed youngster approached the great man 
and asked, “Please, sir . . . could you tell me what you had in 
the handkerchief?” 


“Well, son,” was the reply, “as I rightly recall, it was about 
$300,000 in cash and $850,000 in securities.” 


SHOOTING THE RAPIDS. No ordinary run-of-the-mill acci- 
dent happened to Charles Peachman, an employe of the Lincoln 
(Neb.) Telephone & Telegraph Co. In an unusual mishzp, Mr. 
Peachman was attempting to reach across a drinking fountain to 
draw a second cup of coffee from an urn when his foot descended 
upon the fountain’s floor valve and a jet of cold water struck him 
full in the stomach. 


WELL, DOG MY CATS! The telephone company repairman 
stared doubtfully at the rather formidable looking animal lying on 
the door-step. 


“What breed is your dog?” he asked the sweet little old lady. 


“Don’t rightly know,” she said. ““My brother sent it to me from 
Africa.” 


“Well,” said the repairman, “it’s the oddest dog I’ve ever seen.” 


The dear old soul nodded her head. “You should have seen him 
before I cut his mane off,” she said. 


NEW TWIST. After a gay night out with the boys, Sam sud- 
denly realized that the morning of a new day had dawned. 

After some considered hesitation, he telephoned his wife and 
shouted, “Don’t pay the ransom, honey. I escaped!” 


A FAIR SPLIT? The editor of Long Lines Magazine mused re- 
cently, “We don’t know whether it has any significance or not, but 
Room 5050 (fifty-fifty) in the Grand Central Terminal Building 
houses the Tax Court of the United States.” 


CHANGE OF ADDRESS 


Please notify your local postmaster and the Circulation 
Dept. of TELEPHONY of change of address. Change cannot 
be made without the old as well as the new address. Allow 
three weeks for change of address to become effective. 
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EDITORIAL—FCC DEALS BLOW TO TELEPHONE 
INDUSTRY 


IN THE NATION'S CAPITAL 
By Francis X. Welch 


U. S. ARMY SIGNAL CORPS INSTALLS 
AUTOMATIC TOLL TICKETING 


By Ray Blain 
REPORT NO. | ON GENERAL'S "TELEPHONE FAIR" 


“A LOOK AT THE FUTURE"—THEME OF 63RD 
OHIO CONVENTION 


By Dan S. Fargo 


THE PLANT MAN'S NOTEBOOK 
By Ray Blain 
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New, long KOILED KORDS retgef€tile cords in color — and in black — are 
offered in two standard ledgths, 18 inches retracted that extend to 
approximately 9 feet dnd 30 inches retracted that extend to 15 feet. 
Extra long receiversKOILED KORDS are available in colors to match all 


telephones. Se§ your telephone supply house for full information. 


LOMO 


BOX K, NEW HAVEN 14, CONNECTICUT 


KOILED KORDS, the original retractile 
cords, are the result of 17 years of re- 
search, development and use. 


* KOILED KORDS is a trade mark of 
KOILED KORDS, INC. 





HEY’VE SEEN A WALL PHONE 


THEY WANT ONE 


KELLOGG Warehouses and Offices: 


5924 S. Pulaski Road 
Chicago 29, Illinois 
REliance 5-7740 
TWX: CG-3296 


4501 Truman Road 
Kansas City 1, Missouri 
HUmboldt 3-7085 
TWX: KC-586 

6100 Excelsior Bivd. 
Minneapolis 16, Minn. 
WEst 9-6715-6 

TWX: MP-1195 


1515 Turtle Creek Bivd. 


165 Prospect Street 
Passaic, New Jersey 
PRescott 9-3610 

TWX: PAS-1067 

23 Broderick Road 
Burlingame, California 
OXford 7-5780 

TWX: SAN MATEO-06 
1555 West Fourth Street 
Mansfield, Ohio 
LAfayette 4-6511 

TWX: MANS-O-132 
1594 Southland Circle, N.W. 
Atlanta, Georgia 


KELLOGG SWITCHBOA Dallas 7, Texas 


Riverside 7-5191 Sycamore 4-2441 
A Division of International Telephone and Telegraph Corporation TWX: DL-02 TWX: AT-351 
6650 S. Cicero Ave., Chicago 38, Ill. Export Distributor: 
Telephone: POrtsmouth 7-6900 International Standard Electric Corp. 


50 Church Street 
New York 7, New York 





IN THEIR FAVORITE MAGAZINES, 


JUST LIKE IT... | 


IT TO THEM 


Your customers have been seeing an attractive new 
wall telephone in their favorite magazines. They 
have seen it in color ads, and in picture stories 
about kitchens and recreation rooms. That familiar, 
neat design is what your customers have in mind 
when they order a wall phone. 

And now you don’t have to sell them a different 
design . . . you can give them exactly what they 
want, the Kellogg K-500. It is available to you for 
immediate delivery in 8 decorator colors. 


THE KELLOGG K-500 WALL PHONE 
IS AVAILABLE IN 8 COLORS 








That’s right! We stock many hundreds of different sizes 
and types of pole line hardware items at each of our 
conveniently located warehouses. This means you save time 
and money when you order from us. 

You save time because we ship everything you order right 
from our warehouse—in time to meet your schedule. 

You save money because you pay freight charges on one 
shipment instead of several. 

Hundreds of telephone companies use our efficient supply 
service. They prefer dealing with telephone men who 
understand their problems. So will you, once you try us. 
Just call your friendly Automatic Electric representative 
or your nearest A. E. Sales Corporation warehouse. 


Automatic's 5 friendly warehouses: 


Geo. Ferguson, Mgr. ‘‘Michie’’ Hester, Mgr. Ed. J. Chok, Mgr. Fran Batcher, Mgr. Robert Miller, Mgr. 
Northlake, 2915 Moore St. 2360 N. W. Quimby St. 158 Corliss Avenue 2021 Main St. 
Iinois Richmond 21, Va. Portiand 10, Ore. Johnson City, N. Y. Kansas City 8, Mo. 
Fillmore 5-7111 ELgin 8-9280 CApital 3-7244 Binghamton 7-8507 HArrison 1-4720 
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A member of the General Telephone System 
One of America’s great communications systems 





BOTH 
HIS 
FATHER 
AND 


WERE 


THOROUGH- 


BREDS... 


Just because a dog has a pedigree a mile long 
doesn’t mean he will be the world’s best flusher 
of game, retriever of ducks, or worthy compan- 
ion for your children. The proof of the dog is 
in his performance. 

We find the same situation in our business of 
selling telephone supplies and construction 


materials. Naturally we sell famous brands made 


pudiory of GENERAL TELEPHONE 





by well-known companies. But . even more 


important... 


we always try to see the product in 


use, to have it proved in service before we offer 
it and recommend it to you. 

In the telephone business as in no other, the 
very highest quality tools and materials are the 
cheapest ones you can use. We don’t always score 


100 percent—but you can be sure, for the most 


part, the telephone supplies you obtain from Leich 
have been tried and tested in the field, and have 
proved their ability to get your jobs done right— 
the first time. 

Our friends and customers don’t come to us for 
“deals”. They rely upon us for the highest quality 
materials which they find are really the best buy. 


We'd like very much to serve you. How about it? 


LEICH SALES CORPORATION + 427 WEST RANDOLPH STREET 


PACIFIC COAST 11401 WEST PICO BLVD LOS ANGELES 64 CAL 


* CHICAGO 6. ILLINOIS 
, SOUTHEAST: 5126 SOUTH LOIS ST. TAMPA 11, FLA 


manufacturers of telephones, switchboards and reiated apparatus since 1907 


SOUTHWEST: 1227 SLOCUM ST DALLAS 7, TEX 





COLORED PAYSTATIONS 
ATTRACT CUSTOMERS... 


- + 


That’s why so many telephone men specify 
color when they order Automatic Electric ‘‘80’’ 
Series paystations. They know that colored 
paystations are a real eye-catcher, even in 
crowded locations. As a result, more people 
remember to call more often—and paystation 
revenue just naturally goes up. 


Colored paystations are popular with merchants. 
Reason? They help dress up store surroundings! 
And, there are 10 rich colors to blend or 
contrast with any background: Jade Green, 
Forget-me-not Blue, Camellia Pink, Gardenia 
White, Garnet Red, Turquoise, Sunlight Yellow, 
Dawn Gray, Classic Ivory and Sand Beige. 


Automatic's ““80"' Series paystations also 
offer many other features, including: 

* New, reinforced burglar-proof housing 

* Lighter, easier-to-hold handset 

* True-to-life transmission 

* Easier, surer dialing; large figures 

* Durable, moistureproof coiled cord 

* Twin contacts on hookswitch and dial 

* Extended number plate 


Paystations in the right locations earn a lot of 
revenue—and when they’re colored, they earn 
even more! For complete information, write: 
Automatic Electric Sales Corporation, 
Northlake, Illinois. Or call Fillmore 5-7111. 
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® 
A member of the General Telephone System - 
One of America’s great communications systems 
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upto7 feetatany 1. HYDRAULIC 
angle up to 90°... MODEL “B”’ 

all hydraulically : %,. EARTH-BORING 


Here is your answer for easy, : ‘ MACHINE 
safe, convenient digging. A mS 


pressure feed hydraulic digger 
with “fingertip” remote hydrau- 
lic controls — that digs rapidly 
in every type of soil including 
frost and hard pan. The swivel- 
mounted digger pivots to dig 
anchor holes and is operated 
from the rear of the truck in a 
convenient standing position. 
This rugged, suspended-type 
digger has a “reaching” capa- 
city for hard-to-get-at areas — 
fits on roof of truck, does not 
take valuable truck room. With 
the Model “B” digger in posi- 
tion, the derrick is free for 
any pole-setting operation. The 
Model "B” digger can be rear- 
or front-mounted on any type 
line maintenance body, with 
any type hydraulic derrick. This 
unit is time-tested to insure 
trouble-free operation. 
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Enthawt! CHAIN CROWD ASSEMBLY 


AND “HOLE SIZER" 
Actuated Chain Crowd Assembly assures rapid and smooth 
downward digging action. The flight auger featuring the 
“hole sizer" blade cuts a trim hole to diameter desired. 
Write for information and specifications 


UTILITY DIVISION 
HIGHWAY TRAILER COMPANY 


HEADQUARTERS: EDGERTON, WISCONSIN 
Manufacturers of: Public Utility Bodies © Earth-Boring Machines ® Pole and Cable Reel Trailers 
@ Winches ® Power Take-offs © Service Accessories © Commercial Trailers 
® Trailerized Tanks and Dry Bulk Haulers 
SALES AND SERVICE IN PRINCIPAL CITIES 
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you can extend your service 


iow cost SUBSCRIBER CARRIER 


Service to the community has always been the keynote of the telephone 
industry. Yet today many Independent Companies, anxious to meet 
the ever increasing pressures for extended service, are faced with the 
problem of heavy expense incident to the construction of physical lines. 


North Low Cost Subscriber Carrier has been specifically engineered 
and built to overcome this obstacle. 





With North Subscriber Carrier you can: 


CENTRAL OFFICE TERMINAL 
Provide service for waiting list customers adjacent to lines now filled 
to capacity; reach potential customers beyond the end of present lines; 
provide private, two-party, or four-party lines not now available, with 
improved rate earnings; free physical circuits for pay stations and other 
special revenue services; meet demands for special temporary service, 
where carrier can be moved to meet changing requirements; and offer 
improved service to customers now on overcrowded lines! 


i Let your NORTH representative show you how NORTH Subscriber 
Carrier can do all this for you at a substantial saving over physical DISTANT TERMINAL 
line construction. 


"i NORTH ELECTRIC COMPANY 


601 SOUTH MARKET STREET © GALION, OHIO 





Since 1910, more and more Tele- 
phone Companies have turned to 
L. M. Berry and Company to han- 
die their Directory Advertising. 
As a result, Berry men today are 
successfully handling more than 
950 directories for over 275 Inde- 
pendent and Bell Telephone Com- 
panies in 29 states and Canada. 


We would welcome an opportu- 
nity of having you as one of our 
many valued customers, Call or 
write today for details. 


L. M. Berry and Company points with pride 
to its many customers throughout the United 
States and Canada. In Ohio, alone, there are 
many Telephone Companies whose Directory 
work is handled by L. M. Berry and Company. 
Following are only a few of Berry’s many 
valued customers in Ohio: 


Ashtabula Telephone Co. 
Chardon Telephone Co. 
Chillicothe Telephone Co. 
Conneaut Telephone Co. 
Elyria Telephone Co. 

Geneva Telephone Co. 
Kenton Telephone Co. 

Lima Tel. & Tel. Co. 

Lorain Telephone Co. 
Mansfield Telephone Co. 
Newark Telephone Co. 
Northern Ohio Telephone Co. 
Ohio Bell Telephone Co. 
Ohio Central Telephone Corp. 
Ohio Telephone Service Co. 
Telephone Service Co. 
Troy-Tipp Telephone Co. 
Warren Telephone Co. 
Wellington Telephone Co. 
Western Reserve Telephone Co. 


West Ohio Telephone Co. 


and many others / 


TELEPHONE DIRECTORY ADVERTISING EXCLUSIVELY 


L. M. BERRY an co. 


Hulman Building - Dayton 2, Ohio » BAldwin 4-7421 
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Editorial 


FCC Deals Blow To Telephone Industry 


i AST month’s action by the Federal Communications Commission in depriving com- 
mon carriers of the 890-940 MC microwave radio frequencies was a damaging 
blow to the entire telephone industry. Its full significance is not yet realized 

by many Independent companies. In fact, it is doubtful that the FCC Commissioners, 

themselves, realize the full effects of their decision. By their action they have given evi- 
dence that they neither understand the needs of the common carrier nor the problems 
of telephone toll plant expansion. 


The problems created by the FCC in its surprise orders of Apr. 18 are as complex as 
they are serious. And they pose an immediate threat to some telephone companies, as 
well as a long-range threat to the entire industry. 


In its orders, issued Apr. 18, the FCC reallocated the 890-940 MC band of frequencies, 
giving the frequencies to services which apparently have no immediate need for them 
and refusing them to common carriers who not only need the frequencies now, but have 
demonstrated both the desirability and soundness of this band for microwave relay of 
telephone circuits. Industrial, scientific and medical (ISM) licensees were told they can 
have immediate and unlimited usage of this band, irrespective of any interference it may 
cause to common carriers now operating there. Actually, ISM is a misnomer. The real 
threat is not scientific and medical equipment, but electronic ovens for home and com- 


mercial use. These cooking appliances, operating at 915 MC, are classed by the commis- 
sion as ISM equipment. 


890-940 MC has been allocated to ISM (electronic stoves) for quite a few years now, 
with the common carriers sharing it on a secondary basis. But, the only activity in that 


band has been that of telephone companies who have invested millions of dollars in use 
of the band. 


Common carriers in half of the states throughout our nation have put 900 MC radio 
systems into service. They have done so without a primary allocation in this band— 
their actions being dictated by pressing needs for microwave installations to fulfill de- 
mands for both civilian and military communications circuits. Certainly there can be 
no question of the importance of this activity over electronic cooking. 


The FCC orders also allocated the 890-940 MC band and a number of others to govern- 
mental radio-positioning service which will share it with ISM. Radio-positioning deter- 
mines the position of missiles and satellites. While there undoubtedly are requirements 
for radio-positioning, it seems clear that there is no real urgency for this particular band. 
For *he FCC said that radio-positioning must put up with ISM interference. The com- 
mission also indicated that common carriers now operating in this band will be protected 
from radio-positioning interference until their present licenses expire. 


However, common carriers will have no protection from ISM interference—either now 
or later. Thus, some telephone companies now operating 890-940 MC microwave sys- 
tems will have to spend considerable money and time in changing their toll plants as 
rapidly as possible. 


The FCC action in denying the 890-940 MC band to common carriers as requested 
was damaging enough. But, the harmful effects were compounded by the effective date 
of the orders. The commission ruled that as of Apr. 16—two days prior to issuance 
of its orders—no further licenses would be granted to common carriers in this band. 
Thus, the commissioners ignored the complexities of telephone plant. A number of 
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Independent companies are in the midst of planning 900 MC microwave installations. 
Now, these plans are wiped out. Cut-overs to automatic operation might have to be post- 
poned. Sage circuits requested by the military will be delayed. Urgently needed toll 
circuits for civilian use will have to wait. 


What’s to be done now? 


Most urgently needed, we believe, are protests to the FCC for shutting common car- 
riers out of the 890-940 MC band so precipitously without offering any adequate sub- 
stitute frequencies. It suggested that 942-952 MC and 2110-2200 MC be shared with other 
users for partial relief, but these frequencies are not yet allocated—and may not be for 
some time—so they offer no relief to immediate problems. Furthermore, if they are 
allocated in the future, they will still be unsuitable for most situations. The 10 MC 
between 942-952 will not contain even one two-way system with present equipment, and 
a move to 2110-2200 would be so expensive in most cases as to represent abandonment 
of the present facility. 


The FCC should postpone the effective date of its reallocation from Apr. 16 until 
at least the end of this year. That might give telephone companies now using or plan- 
ning to install 890-940 MC systems enough time to rearrange their toll plants. It also 
should enable the commission to come up with an allocation before then that would give 
common carriers adequate frequencies to compensate for their loss of 890-940 MC. 


It is true, of course, that common carriers are not completely shut out of the micro- 
wave picture. But the frequencies they have are woefully inadequate. There is no longer 
a band suitable for light-route applications below 6000 MC. Yet it’s been clearly dem- 
onstrated that frequencies in the neighborhood of 900 MC are an essential tool of com- 
mon carriers. There will always be applications where the propagation characteristics of 
this band make it a superior right-of-way to higher frequencies in fulfilling both eco- 
nomic and engineering requirements. 


This right-of-way is important to telephone companies. If the industry really wants 
this important tool, it must stand up and reassert its needs, demanding frequencies be- 
low 1000 MC. It has been demonstrated that the commissioners are not going to hand 
anything to the telephone industry on a silver platter. Telephone companies apparently 
are going to have to fight for whatever they get, just as TV stations do. This they should 
be willing—and anxious—to do. 


The United States Independent Telephone Association, through its Radio Committee, 
already is planning to wage a new battle for microwave allocations. Some of the oper- 
ating companies and independent suppliers are sending protests to the FCC, and formal 
petitions against the Apr. 18 order are being filed. But, it is going to take a lot of pro- 
test by a lot of people—in person and in writing—to make the FCC realize the conse- 
quences of its actions and take steps to satisfy the true needs of the telephone industry. 


“The House Ways and Means Committee has before it a plea . . . that should be heeded, 
in simple justice to the public . . . a gradual repeal of the ‘emergency’ excise taxes 
which have increasingly burdened it since 1932. The emergency then was the depres- 
sion. In October 1941, the tax base was broadened to include local telephone service. 
This was a ‘wartime emergency,’ as were subsequent tax-rate increases in 1942 and 
1944. The latter law provided expressly that the rates were to revert to prewar level 
after hostilities ceased; 12 years later, they haven’t reverted.”—The Chicago American. 


“There must be teamwork on a bipartisan basis between any administration and 
any Congress. But first and foremost there must be strong, bipartisan citizens’ support. 
If we as citizens want, demand, and work for maximum action, we will get maximum 
action. If we are indifferent or neglectful, the results of the [Hoover] commission’s 
work will be negligible.”—James A. Fartey, former Postmaster General. 
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VERY so often the idea pops up 
E that there ought to be a commu- 

nications labor act, just like the 
Railway Labor Act. The thought be- 
hind this is that the railroads have 
been able to avoid long drawn-out 
strikes or serious labor disturbances, 
for the most part, through a federal 
statute which spells out mediation and 
other procedures to be invoked to end 
labor disputes. Even admitting that it 
has worked out fairly well for the rail- 
roads—and you will get an argument 
on that, in some quarters—writing 
about the same kind of a ticket for the 
telephone industry is something 
again. 


else 


One possible advantage of a commu- 
nications labor act would be official rec- 
ognition and virtual insurance by the 
federal government of the telephone in- 
dustry as a form of private enterprise. 
The federal government would then be 
committed to the continuation of the 
telephone industry as a private enter- 
prise through the enactment of a new 
law purporting to put a federal agency 
in the role of mediator. But, there 
might well be disadvantages outweigh- 
ing the advantages. 


The latest labor union group to 
come up with an idea of establishing 
a communications labor act is the In- 
ternational Brotherhood of Electrical 
Workers (IBEW). Perhaps, it is be- 
cause the IBEW has organized a con- 
siderable segment of the telephone 
industry, especially in the manufac- 
turing phase, that the Communications 
Workers of America (CWA) have be- 
come quite unenthusiastic about this 
proposal. Since 1955, CWA has been 
contributing financial support to uni- 
versity studies on the question of pub- 
lic vs private ownership of the tele- 
phone industry in the U. S. Those 
studies are still not completed. In the 
meantime, CWA has adopted a policy 
of “wait and see,” while professing to 
be “inclined to favor private ownership 
because, very simply, we believe that 
Democratic Capitalism produces more 
abundance of everything for all of us.” 
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CAPITAL 


BY FRANCIS X. WELCH, WASHINGTON EDITOR 


IBEW proposes Communication Labor Act, similar to Rail- 
way Labor Act. . . . CWA cold to idea. NLRB reverses 
examiner who held Ohio Consolidated Telephone Co. was 


guilty of unfair labor practice in long Ohio strike. .. . 


Finds CWA union was guilty instead. Government nego- 


tiator denies Rep. Celler’s charge that he was an “advocate 


of AT&T” in 


tions. 


At the same time CWA says, “there 
is no need to rush into a quick deci- 
sion.” 


Therefore, CWA has cast a “very 
cold eye on a proposal by the Interna- 
tional Brotherhood of Electrical Work- 
ers that Congress establish a Commu- 
nications Labor Act.’’ CWA says 
further, in a recent edition of its pub- 
lication: 


“The announced purpose of the pro- 
posal was to bring about better labor 
relations in the industry: to improve 
wages and other conditions: and to 
eliminate strikes. 

“These are certainly the primary ob- 
jections of all thinking men and women 
in labor and in management. The 
danger lies in reaching just one or two 
of these three objectives at the expense 
of the other. For instance it would cer- 
tainly improve labor relations in the 
industry if a union gave up all of its 
demands in favor of warm personal re- 
lations. It would certainly be possible 
to eliminate strikes if a union deter- 
mined in advance, never to insist upon 
what is right and just for the members 
concerned. Our union could certainly 
have an easier time of it if we laid 
down the iron rule that nothing you 
want is worth fighting for.” 


A U. S. senator, who has always 
been favorable to labor, recently soli- 
cited the comments of CWA President 
Beirne regarding the establishment of 
a communications labor act. The fol- 
lowing extracts from President Beirne’s 
letter of reply to the senator point out 
our personal beliefs in this important 
matter: 


“Throughout the entire history of the 
labor movement in the telephone indus- 


Bell-Western Electric consent decree negotia- 


try, this idea of a communications 
labor act has come up on a number of 
occasions. Each time that the idea has 
been studied it has been laid aside 
either for the reason of a considered 
lack of merit, not proper time or for 
further study. Some two years ago, a 
CWA convention adopted a resolution 
calling for the appointment of a com- 
mittee to again study this matter. The 
committee is currently engaged in this 
study and, while the study is far from 
complete, we have reached certain pre- 
liminary conclusions, which of course, 
might change when the study is com- 
pleted. 


“We agree with you that there are 
certainly many complications involved 
in this matter. The experience had by 
those involved in the Railway Labor 
Act causes considerable doubts to be 
raised regarding the merits of a com- 
munications labor act built along the 
same pattern. In addition, I think most 
everyone would agree that from the 
labor viewpoint, the political climate is 
not such as would lend any encourage- 
ment to the adoption by the Congress 
of an act which would be effective and 
at the same time fair and reasonable 
to all parties concerned. 

“In this connection you will be in- 
terested in knowing that a_ proposal 
being advanced by the IBEW . . 
calls for the establishment of an act 
which would provide that the parties 
to a dispute in this industry would 
both be required to voluntarily agree 
to participate in and to otherwise com- 
ply with the procedures set forth in 
the proposed act before a board of 
commission would have any authority 
to enter into the dispute. This cer- 
tainly would be most effective.” 


NLRB Examiner Reversed 


The National Labor Relations Board 
has finally reversed an earlier opinion 
of its own examiner, W. R. Whitte- 
more, finding that the Ohio Consoli- 
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dated Telephone Co. was guilty of 
unfair labor practices. The NLRB 
finds that it was the other way around 
and that the CWA union was the one 
which should be ordered to cease and 
desist. The 742 month walkout of CWA 
employes of the Ohio Consolidated Tele- 
phone Co. (now part of the General 
Telephone System) was marked by re- 
peated incidents of cable cutting, mass 
picketing, near riots, overturning of 
cars, and other acts of violence. The 
strike ended in February, 1957. There- 
after, both the company and the CWA 
accused each other of unfair labor prac- 
tices. The trial examiner last year 
found that the company was guilty of 
such practices and exonerated the union 
for the most part. In its order last 
week, the National Labor Relations 
Board took the opposite view; namely, 
that the CWA was the guilty party 
and so the trial examiner was re- 
versed. The board ordered the union 
and its Portsmouth, O., Local No. 4372 
to stop coercing workers. 


While we are on the subject of tele- 
phone company labor problems, this 
might be a good place to call attention 
to a recent book published by the Uni- 
versity of Chicago Press. It is entitled 
“The Worker Views His Union.” Price 
$5.75. The book has four authors by 
the names of Seidman, London, Karsh 
and Toglicozzo. It has an unusual ap- 
proach—an effort to appraise union or- 
ganizations through the eyes of their 
own members. 


The interview method was used to 
get the average card-carrier’s eyeview 
of the following union movements (as 
exemplified by six middle-western lo- 
cals): Telephone, plumbers, steel work- 
ers, coal miners, metal workers and 
textiles. Hence, the large number of 
authors needed to cover such a broad 
field. They (the authors) comprise a 
research team headed by Dr. Joel Seid- 
man, chairman of social sciences at 
the University of Chicago. 


Chapter 7 deals with telephone work- 
ers. It is significantly entitled: “Tele- 
phone Workers—White Collar Union- 
ism.” The local studied was a CWA 
unit of AT&T Long Lines. Here are 
some of the interesting conclusions 
which this book draws: 


(1) A large number of telephone 
workers joined the union as a matter 
of conformity. They did so because 
their friends or relatives did so. They 
went along mostly for company. This 
“identification with the group” was 
found to be especially true of telephone 
workers. 

(2) Unlike the other union workers 
interviewed, the telephone workers 
think very well of the telephone com- 
pany for which they work. They actu- 
ally have a feeling of special prestige 
in being associated with the telephone 
company. 
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REA Approves $390,000 in Telephone Loans 


Two hundred fifty-nine rural families will receive telephone service for 
the first time, and about 150 others will receive improved service, as a 
result of $390,000 in loans recently approved by the Rural Electrification 


Administration. 


The three loans are as follows: 


United Telephone Co. of Louisiana, Marion; $66,000; Apr. 28. 


These funds will be used by the borrower primarily to provide tele- 
phone facilities to serve 152 new subscribers in its service area who 


were not included in prior loans. 


Provision is also made in the loan to 


complete the system previously authorized and to enlarge headquarters 


facilities at Marion. 


The three REA loans to this borrower, totaling $557,000 will enable 
it to provide new and improved service to 1,049 rural subscribers. The 


completed system will consist of four exchanges. 


The borrower is now 


providing dial service to approximately 800 subscribers. 


Santa Rosa Telephone Co-op., Vernon, Tex.; $245,000; Apr. 28. 


The funds will be used primarily by the borrower to complete its 
authorized system. In addition, provision is made in the loan to furnish 


initial service to 66 new rural subscribers in unserved areas. 


The new 


Texas subscribers will be served from the borrower's Tell exchange. 


REA loans to the Santa Rosa cooperative total 1.35 million dollars 
with which it will be able to furnish new and improved service to 1,779 
rural subscribers. The company’s 12 exchanges are in operation serving 


approximately 1,140 subscribers. 


Vernon A. Johnson is the president of Santa Rosa Telephone Coopera- 


tive and C. G. Freeling is manager. 


McDonough Telephone Co-op., Macomb, Ill.; $79,000; May 1. 

These funds will be used by the borrower to acquire, rehabilitate, and 
expand the facilities of the Lomax Telephone Co. and six farmer-owned 
lines served by the Lomax company. The acquired properties are now 


serving 148 subscribers. 


The McDonough cooperative proposes to construct a new automatic 


central office in Lomax. 


Improvement and expansion will result in 


better service for the 148 present subscribers as well as initial service 


for 37 farm families. 


The three REA loans to the McDonough cooperative, which total 
$861,000, will enable it to furnish new and improved service to 1,879 
rural subscribers. Four of the proposed eight exchanges are in operation. 


Robert Hamilton is president of the McDonough cooperative and 


Eldon M. Snowden is manager. 


(3) Telephone workers are better 
educated as a group than all the others 
studied. They also come from rela- 
tively better home and family back- 
grounds—from the standpoint of social 
status. 


(4) There was detected some slight 
feeling of superiority, on the part of 
clerical people, as compared with their 
co-workers. That’s what the book says, 
anyhow. 


(5) On the negative side, the tele- 
phone workers feel somewhat frus- 
trated on two counts: (a) The in- 
creasing mechanization of telephone 
operations makes it more difficult for 
them to pull off an effective strike; (b) 
the Bell System is thought to have a 
preponderance of bargaining power, al- 


though operating companies bargain on 
separate or independent bases. 

While these are pretty stout conclu- 
sions to draw from a study of only one 
local union, this book has in it a lot of 
food for thought for telephone people 
on both sides of the bargaining table. 


Celler Group Hearings 
The House Judiciary Sub-committee 
investigating anti-trust aspects of the 
Bell-Western Electric consent decree 
continued its hearings during the past 
week. They will probably continue off 
and on through latter May. On May 8 
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There’s a Barber-Greene ditcher 
to speed your jobs...to cut your costs 


The two most advanced ditchers on the market. Left: Model 774 with wheel. Right: Model 784 with vertical boom. 


Two machines in one. The same chassis can be used 
with wheel for cross-country digging where speed 
is important or with vertical boom for city work 
where tight quarters and frequent obstructions are 
encountered. 

The Model 774 Wheel Ditcher digs to 66” deep, 30” 
wide. Model 784 Vertical Boom Ditcher cuts to 7’ 
deep, 24” wide. Both machines offer exclusive dual- 
range Hydra-Crowd for infinitely variable digging 


House services. Model 705-B Run- 


speeds to 31’ per minute, hydraulic controls, hinged 
connector between chassis and boom that eliminates 
twist and tilt, all-hydraulic spoil conveyor, automatic 
overload protection, new crawlers, and many other 
years-ahead advantages. 


Crowding speed independent of wheel or bucket 
line speed. Can be changed instantly without stopping 
machine. Conveyor speeds infinitely variable—instant 
reverse. 


about digs to 48” deep or more, 1014” 
wide. Favorite among utilities for 
house services. Vertical boom digs 
up to obstructions, leaves no ramp. 
Hydra-Crowd gives infinitely variable 
digging speeds. 15 m.p.h. travel. 


Scattered jobs. Model 711 digs to 
5’ deep and 18” wide. 45 m.p.h. travel 
speed minimizes between-job time. 
One-man operation. Hydra-Crowd as- 
sures instant selection of correct 
crowding speed for every digging 
condition. Convenient operator’s cab. 


Narrow trenching. The Model 702 
is a remarkably low-cost unit that 
digs to 5” wide, 40” deep. Ideal for 
cable, conduit, small pipe. Highly 
mobile. Varidraulic drive gives finger- 
tip control of crowding speeds from 0 
to 20’ per min. Exceptionally rugged. 

58-7-D 


Write for information on all ditchers in the Barber- Greene line of advanced design. 


Barber-Greene = 


AURORA, ILLINOIS, U.S.A. 


CONVEYORS... 
MAY 17, 1958 


LOADERS... DITCHERS...-.ASPHALT PAVING EQUIPMENT 
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U. S. Army Signal Corps Installs 


Automatic Toll Ticketing 


ITH THE introduction of ex- 

tended area service and nation- 

wide Direct Distance Dialing 
(DDD), numerous problems were cre- 
ated in connection with PBX operation. 
It proves highly desirable and economi- 
cal for PBX extensions to dial extended 
area and toll calls direct. However, 
when this type of service is established, 
it becomes necessary to identify the 
PBX station number and not the PBX 
trunk for control and accounting pur- 
poses. 


This problem has been successfully 
solved by the U. S. Army Signal Corps 
at Ft. George G. Meade, Md. Adequate 
control of the outgoing traffic is ob- 
tained by the installation of toll tick- 
eting equipment at the army owned 
PBX. This equipment automatically 
identifies the calling station number 
and records this and other pertinent 
call data. This system and its method 
of operation are explained as follows: 


Telephone users on the PBX dial an 
access code “12” which connects them 
to a trunk circuit to the Bell System 
No. 5 Crossbar Central Office at Laurel, 
Md., by way of a toll ticketing adapter. 
They then proceed to dial the directory 
number of the desired station. The 
dialing range at present is limited to 
dial central offices located in the Wash- 
ington, D. C., and Baltimore, Md., 
areas, (7-digits). It is planned to later 
extend this system to the National Toll 
Dialing Plan, (10-digits). 

Each toll ticketing adapter has asso- 
ciated with it an individual magnetic 
recorder which records the digits of the 
called number as they are dialed. 
Answering supervision is not returned 
over the PBX trunk from the Bell 
System central office. Therefore, an 
arbitrary timing has been set up so 
that a few seconds after the last digit 
is dialed, the calling line number is 
identified and recorded, the filing time 
and date are recorded, and timing of 
the conversation is started. Strange as 
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By RAY BLAIN 


it may this arrangement has 
operated successfully over a period of 
about 142 years. The circuits are ar- 
ranged, however, so that if at some 
future date answering supervision can 
be obtained from the Bell System cen- 
tral office these recording processes can 
be initiated by the receipt of this super- 
vision. $ 


seem, 


Recording Billable Information 


The XY ticketing recorder looks and 
mounts very much like the XY uni- 
versal switch and, in fact, uses many 
of the same parts. (See Fig. 1). The 
recording is made on %4-inch Mylar 
base magnetic tape which is formed 
into an endless loop. The strength of 
the Mylar base makes the tape prac- 
tically indestructable. The tape is ad- 
vanced in two ways: While recording, 
it is stepped in 0.057-inch increments 
by means of a ratchet drive, and dur- 
ing playback, a clutch drives it con- 


Fig. 1. The ticket- 
ing recorder. 


tinuously from a common motor shaft 
at a speed of about 3 inches per second. 
The ratchet drive consists of a slightly 
modified X magnet of an XY universal 
switch, and the clutch is actuated by a 
modified Z or release magnet. 


The tape a twin-track 
head which is used for both recording 
and playback. This is followed by a 
double-width erase head which erases 
both tracks simultaneously. Intimate 
contact between the tape and the heads 
is assured by pressure pads. The loop 
of tape is stored in a plastic magazine 
for compactness and physical protec- 
tion. The tape control switch is actuated 
by suitably located holes in the tape 
and its signals are used to control re- 
turn of tape to its starting position 
before and after playback; also, to 
indicate the approaching end of the 
tape. This prevents overlap of infor- 
mation should the tape be filled with 
call information prior to playback. 


passes over 


The upper half of the twin head is 
energized by each dial impulse and 
makes a magnetic impression 0.002-inch 
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LEFT PHOTO: Fig. 3. The matrix. 


wide on the upper half of the tape. 
The tape is advanced on the return 
stroke of the pulsing relay. The re- 
sulting recording of the dial impulses 
consists of a series of widely-spaced 
fine magnetic lines which have been 
called “Mark” pulses. The lower half 
of the same head is energized by an 
inter-digit relay which also causes the 
tape to advance a single step. This 
recording serves to separate the groups 
of “Mark” pulses representing the sev- 
eral digits and is called a “Space” 
pulse. The end of a call, whether com- 
pleted or not, is indicated by a third 
signal (called a “Coe” signal) consist- 
ing of a simultaneous energization of 
both halves of the head when the tic- 
keting is released. This is followed by 
several advances of the tape to provide 
a blank section between calls. (See 
Fig. 2). 

A synchronous timer which is indi- 
vidual to the toll ticketing adapter 
records one “Mark” pulse on the tape 
at the end of one minute and five sec- 
onds, another at two minutes and five 
seconds, a third at three minutes and 
five seconds, and so on. The time 
recordings are thus an accurate indica- 
tion of the conversation time. 


The Matrix 


Once a call has been established 
through a toll ticketing adapter, there 
exists a metallic path from the “HS” 
(Hunting Sleeve) lead in the adapter 
back to the “HS” lead in the line cir- 
cuit, and from the line circuit to the 
matrix. (See Fig. 3). When identifica- 
tion is to take place, a signal is applied 
to the “HS” lead by the toll ticketing 
adapter. This signal appears on the 
proper “HS” terminal at the matrix 


4 3 2 4 
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where it divides equally through four 
resistors which, in turn, are connected 
to the proper matrix buses; thus plac- 
ing a signal on a thousands, hundreds, 
tens, and units bus. Let us assume 
that the directory number of the calling 
line is “4321.” The signal applied to 
the “HS” lead will thus appear in the 
following four places: 


(1) On the fourth thousands bus 
which connects to the thousands identi- 
fier for the fourth thousands group. 


(2) On the third hundreds bus which 
connects to the identifier for the third 
hundreds group. 

(3) On the second tens bus which 
connects to the identifier for the tens 
digit “2.” 

(4) On the first units bus which 
connects to the identifier for the units 
digit “1.” 

Identifier Circuit 

The identifier consists essentially of 
two parts. The first is a group of amp- 
lifiers which amplify the signal re- 
ceived from the thousands, hundreds, 
tens, and units buses of the matrix and 
the second part, a series of relays, 
numbered from 1 to 10 and each con- 
nected to its own amplifier. There are, 
therefore, 10 amplifiers each for the 
tens and units digits and one amplifier 
for each equipped hundreds and thou- 
sands group and four sets of 10 relays, 
one each for the thousands, hundreds, 
tens and units digit. Thus, if for ex- 
ample, a signal is received over the 
third tens matrix bus, relay T3 (third 
tens) will operate, grounding leads to 
the identifier sender circuit, denoting 
the digit “3.” 


Identifier Sender 


The identifier sender consists of two 
parts. One is the adapter finder, using 
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TAPE CONTROL PERFORATION 


Fig. 2. Call data recorded on magnetic tape. 
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RIGHT PHOTO: Fig. 4. The clock calendar. 


an XY universal switch under control 
of a dual allotter which associates the 
second part, the sending relays, with 
the adapter. The identifier sender is 
associated with the adapter requiring 
its services once the cal] has been 
answered. 


The identifier sender has four sets of 
register relays, one each for the thou- 
sands, hundreds, tens, and units digit. 
Each of these sets is energized over 
leads from the identifier to register the 
calling number. A counting chain, 
driven by a common pulsing source, is 
then stepped along until a marking is 
picked up from the digit register relays. 
With each step of the counting chain a 
mark pulse is sent to the adapter and 
associated recorder and at the end of 
each digit a space pulse is sent. The 
counting chain is thus used once for 
each digit. 


Immediately after the identifier 
sender has concluded transmitting the 
digits of the calling station number it 
is released to serve another call and the 
recorder will be connected to the com- 
mon clock-calendar unit. This is also 
similar to a sender, but the digits 
represent the date and time of day. 
Timing pulses are recorded as the call 
progresses by the individual call timer 
in the adapter. When the calling party 
hangs up, the circuits are released and 
made ready to accept another call. 


Clock-Calendar 


The clock-calendar (See Fig. 4), con- 
sists of a series of rotary switches 
whose function it is to record time of 
day, day of week, day of month, and 
month. It is a timekeeping device and 
information is obtained from it by the 
clock-calendar scanner circuit. Means 
are provided for a visual check of the 
time and date by operation of keys 
which will light indicating lamps. A 
timer steps the minutes-units rotary 
switch once every minute. The minutes- 
units rotary switch in turn advances 
the minutes-tens switch once every 10 


23 





LEFT PHOTO: Fig. 5. The timer. 


minutes. The remaining switches are 
stepped in similar fashion. 

The minutes-units switch is a 20-step 
switch and thus makes one revolution 
every 20 minutes, advancing the min- 
utes-tens switch 
revolution. 


twice during each 

The minutes-tens switch is a 20-step 
switch. Two steps are not used, that 
is, the switch will not reset on them 
except for the brief interval required 
to advance past them to the next used 
step. It thus makes one full revolution 
every three hours, advancing the hours 
switch three times during each revolu- 
tion. 


The hours switch is a 26-step switch, 
with two steps unused and thus indi- 


cates time on a 24-hour basis. One 
level is used for hours-units and one 
level for hours-tens. It makes one full 
revolution every 24 hours, advancing 
the date and day switch once during 
each revolution. The date switch is 
a 40-step switch, making one revolu- 
tion every month. The variation in 
number of days in each month is taken 
care of by the month switch, which 
causes the date switch to return to its 
home position on the proper day. 

The day switch is a 26-step switch 
with five steps unused, thus making one 
revolution every three weeks. The 
banks of this switch are not read by 
the scanner, but are used to set up the 
distinctive signals for Sunday and des- 
ignated holiday rates. The month switch 
is a 52-step switch with 48 steps used 
and thus makes one revolution every 
four years. Due to the fact that it 
makes one revolution every four years, 
it can take care of the extra day of 
February in the leap year. 
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An extra level on the hours switch 
is brought out to terminals so that by 
connecting to the proper terminal, a 
pulse may be obtained from this circuit 
on any desired hour. These pulses are 
for playback start or other functions. 


Clock-Calendar Scanner 


It is the function of the clock-cal- 
endar scanner to obtain the information 
from the clock-calendar circuit and 
convert it into pulses which are sent 
to any ticketing adapters connected to 
it. The information consists of seven 
items sent as mark pulses, with a space 
pulse after each item of information. 
The sequence of scanning and sending 
is as follows: Month, date-tens, date- 
units, hours-tens, hours-units, minutes- 
tens, and minutes-units. A 
seven steering relays control 
quence of information. 


series of 
the se- 


In order to obtain information from 
the clock-calendar, the scanner grounds 
the desired lead, such as minutes-units 
lead, into the clock-calendar. The posi- 
tion of the rotary switch in the clock- 
calendar determines which of 12 output 
leads will be grounded into this circuit. 
A common pulse source then steps a 
counting chain in the scanner and the 
counting chain will be stopped by the 
ground marking on one of the 12 leads. 
The counting chain then resets, a space 
pulse is sent, and the second steering 
relay will grcund the minute-tens lead, 
and the counting chain will again be 
stepped. All information is obtained 
and pulsed into the ticketing adapter 
in this fashion. 

The total time required to enter the 
identifier and clock-calendar informa- 


tion on the recorder is about eight 


RIGHT PHOTO: Fig. 6. The ticket printer. 


seconds. This information is only en- 
tered on completed calls, normally con- 
trolled by answer and 
signifies a billable call. While this 
information is being recorded, con- 
versation can proceed and is timed by 
the individual timing device in the 
adapter. A single mark pulse is re- 
corded for each increment of elapsed 
time as described previously. 


supervision, 


If the calling subscriber hangs up 
after the identification process has 
started, the circuits are held until the 
calling number and clock-calendar in- 
formation are recorded. This is neces- 
sary in order to have complete billing 
information for a minimum charge 
call. At the conclusion of the call, 
indicated by the on-hook condition of 
the calling line, an end-of-call signal 
is recorded and all circuits are re- 
turned to normal, ready to accept an- 
other call. 


Timer 
If a common of timing 
impulses is used, an error is introduced, 
since it is not known at what point 
in the common timing cycle the re- 
corder is connected. The timing in- 
crement can be made small enough so 
that the error is insignificant, but, in 
that case, sufficient storage facilities in 
both the recorder and subsequent count- 
ing devices must accommodate the 

larger number of pulses. 


This trouble is avoided in XY toll 
ticketing systems by using timers which 
are individual to the toll circuit and 
which always start from a reference 
zero time. This timer (See Fig. 5) 
then can supply pulses at the standard 
one-minute increment which is normally 
the smallest interval considered in 
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Visible Card Method for Assignment of 
rae Operators’ Tours of Duty and Days Off 


lee petyg|red ly Standard for the telephone industry and used more 
—- than any other method or combination of methods 
for assigning operators’ tours of duty and days off. 
Record shows the assignments for which an oper- 
ator is trained, personal preferences, seniority and 
local working agreements. Holiday and night tours 
are fairly assigned and, when possible, in accord- 
ance with individual wishes. Standardization of the 
System facilitates transfer from one district to an- 
other with up-to-date assignment history, fitting 
into the system of the operator’s new district. 


CARD BOOKS, EASEL-TYPE CARD BOOKS, 
AND CABINETS ARE STANDARD FOR THE 
RECORD... SELECTION DEPENDING UPON 
SIZE OF FORCE, OFFICE PROCEDURE, ETC. 


With standard Kraft Acme Permanently Hinged 
Pocket, the previous six month’s assignments of an 
operator are placed in the back of the pocket facing 
the current assignment card. All Acetate Hinged 
Pockets also available; they permit a full year’s 
weekly assignments to be placed on one card, the 
previous six month’s history being visible when the 
pocket is turned. Forms and Lock-in Chain Signals 
have been specifically developed for this system. 


SP RO aR 


EASEL-TYPE 
CARD BOOKS 


CABINETS 


Acme Visible Equipment 


has been designed for Nate VISIBLE | RECORDS. INC. Telephone System Division, Crozet, Virginia 
telephone use by Acme . 


Systems Engineers in close T-5-31-58 
cooperation with practical, 
experienced telephone (0 #1088 on Acme Switchboard Keyshelf Units (0 #975 on Acme Flexoline 


experts. Tell us your require- () Have representative call, Date____......____m___Time 


' 

| 

| 

| 

Please send us illustrated booklet - 
| 

I 

ments and receive our C) We are interested in Acme Visible equipment for__.___records. 
| 

| 

| 

| 

| 


suggestions and quotations. KIND OF RECORD 
COPAY TENTION 


ADDRESS. —— 


|, ee 
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rating toll calls. State public service 
commissions require that the subscriber 
be given a certain time to hang up 
after the base period has expired be- 
fore overtime charges are made. 


On customer dialed toll calls, this 
is usually five seconds. The individual 
trunk timer is arranged to record the 
first time pulse one minute and five 
seconds after conversation begins. The 
next and subsequent intervals between 
pulses are exactly one minute. There- 
fore, if one pulse appears on the 
recording tape, the call has been in 
progress at least one minute and five 
seconds. If two pulses appear, the 
call has progressed at least two minutes 
and five seconds, and if three pulses 
appear, the elapsed time is at least 
three minutes and five seconds, and 
so on. If the base period is three 
minutes, three pulses appearing on 
the tape would indicate that the call 
had exceeded the base period by at 
least five seconds and one minute of 
overtime would have to be charged. In 
other words, there is one less pulse 
recorded on the tape than the number 
of minutes the call actually lasted. 


Playback 
Inasmuch as each adapter is equipped 
with an individual recorder capable of 
storing data for many calls, it is un- 
necessary to produce tickets continu- 
ously as the calls are completed. 


Playback can occur under three con- 
ditions. If the playback key on the 
toll ticketing adapter is operated, the 
playback equipment will associate it- 
self with the adapter and playback 
that one recorder only. Routine play- 
back of all recorders occurs periodi- 
cally at a time determined by the 
connection of the playback start lead 
to the bank of the hours switch in the 
clock-calendar circuit. Playback can 
also be started by operation of a key 
in the readout control circuit. 

Playback may be sub-divided into 
seven major steps which are function- 
ally separate, but may occur simultane- 
ously: 


(1) At the start of playback, the 
readout control circuit performs cer- 
tain checks insuring absence of major 
troubles. 

(2) The readout control circuit asso- 
ciates itself with the playback control 
circuit which, in turn, associates itself 
with the first idle adapter. 

(3) The recorder tape is “homed.” 


(4) Playback of calls, one at a time 
with simultaneous erasure of tape. 

(5) Storage of mark pulses in proper 
counting chain as determined by the 
steering chain which is controlled by 
the space pulses. 

(6) Computation of charge based on 
origin and destination points and 
elapsed time. 

(7) Printing and cutting of ticket. 


26 


After all calls have been played back 
from a recorder, the playback control 
circuit steps to the next adapter and 
will play back all recorders in turn as 
described in detail below. Once an 
adapter has been released after play- 
back, it returns the tape home by 
counting the three tape contact pulses, 
applies an end-of-call signal (simul- 
taneous mark and space pulse), runs 
off several steps of tape, and then 
removes the guard from its selector 
bank access, which was guarded from 
the time playback commenced. The 
adapter is then available to further 
calls. 


Computing 

No mention has been made so far 
of the method used to arrive at a 
charge for the call. The rate structure, 
consisting of the base rate, base period, 
overtime rate, and overtime period is 
determined by the origin and destina- 
tion points of the call. It is also affected 
by the filing time date when 
night, Sunday or holiday rates apply. 


and 


The filing time and date are normally 
recorded at the time conversation com- 
mences, the data being supplied from 
a common time and date-keeping device 
(clock-calendar). This device can be 
arranged to send distinctive signals at 
the time night, Sunday, and holiday 
rates apply. The origin point of the 
call can be determined automatically 
by recordings made at the time the 
call is placed or by determining the 
location of the recorder which made the 
record being analyzed. The destination 
point is usually determined directly 
from the recording of the office code 
dialed by the calling subscriber in set- 
ting up the call. 

The duration of the call determines 
whether the base rate should be 
charged or overtime charges added. 
The call information is usually recorded 
during the setting up of the call in 
the following order: Called office code, 
called station number, calling station 
number, date, time of day, and one 
pulse per minute of elapsed time. 


When this information is to be trans- 
ferred into a permanent record, the 
tape is played back and the pulses 
registered in gas tube counting chains 
in the same order as they were re- 
corded. As soon as the three digits 
of the called office code are stored, the 
counting chains registering this infor- 
mation are pre-read and leads repre- 
senting these first three digits are 
extended into a circuit called an office 
code interpreter. This circuit combines 
these three digits (representing the 
destination of the call) and puts out 
a signal on a rate lead to another 
circuit called the rate marking circuit. 


Since only one recorder is played 


back at a time, the origin point of 
the call can be determined by identify- 
ing the location of the recorder being 
transcribed. This identification ener- 
gizes a lead representing the origin 
point of the call which also extends 
to the rate marking circuit. Here, it 
is combined with the destination point 
rate lead and a single lead is energized 
representing the applicable rate struc- 
ture. 


This lead then operates a rate relay 
which primes the basic information 
into the charge computer. The storage 
chains registering the filing time and 
date are also pre-read and, if the dis- 
tinctive signals indicating night, Sun- 
day, or holiday rates are present, a 
different rate relay is operated and the 
modified rate is primed into the com- 
puter. 


Ticket Printer 

The ticket printer furnished (See 
Fig. 6) is similar to a standard electric 
typewriter, but is more rugged. The 
tickets are printed on strip paper sup- 
plied on a spool. A cutting and stack- 
ing unit forms part of the printer and 
cuts strips into standard size tickets 
which are transferred and neatly 
stacked into a bin for ease of handling. 
There are three keys marked START 
PRINT, STOP PRINT, and CUT 
PAPER located on the front portion 
of the housing. There are two alarm 
lamps marked PAPER JAM and TIC- 
KET WAITING also located on the 
front portion of the housing. The 
PAPER JAM alarm will light for the 


following reasons: 


(1) Paper jam. 
(2) Paper doesn’t feed. 
(3) Paper not ejected. 


(4) Paper not cut to proper size. 


The TICKET WAITING lamp will 
light if the typewriter is disabled for 
any reason during the ticketing process. 


The Fort Meade automatic toll tic- 
keting system has now been in service 
for over 1% years and the results have 
proved highly satisfactory. The daily 
traffic handled averages from 700 to 
900 calls. Savings in operating costs 
will pay for the equipment in less than 
three years. Subscribers’ complaints on 
calls ticketed automatically have been 
well below normal. 


Maintenance of the ticketing equip- 
ment has not proved difficult and actual 
troubles have been extremely few. 
There is no doubt that automatic tic- 
keting provides an ideal arrangement 
for large PBX systems that have the 
ability to dial into extended area 
and/or the nationwide dialing plan. 
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NINE KEYS 
to efficient telephone billing 


What’s the secret of fast, economical telephone billing? The Burroughs 
Sensimatic F305 accounting machine has a word for it—9 words, in fact. 
Each one is the description of a telephone charge, and each is printed by 


f) 


pressing only one key! 


No more slow manual alignment on pre-printed telephone bills. The 
Sensimatic furnishes everything, including charge descriptions, automatic 
spacing, due date and total. Including one-operation posting of bill, 
ledger record and journal. Including automatic accumulation of totals 


Cc 
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it 


for each charge description. 


The Burroughs F305 will whiz through inventory and payroll accounting 
with the same ease, too. In fact, due to interchangeable sensing panels, 
it handles any accounting job—economically and accurately. Just flick 


8688 


a knob and each sensing panel can wrap up four jobs. 


Month-end balancing? Year-end figuring? A cinch with a Sensimatic, as 
you'll see during a free demonstration. This can be easily arranged by 
calling our nearby branch office. Or write to Burroughs Corporation, 
Burroughs Division, Detroit 32, Michigan. 


Burroughs and Sensimatic are TM's 


@e» Burroughs Corporation 
* “NEW DIMENSIONS / in electronics and data processing systems” 
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Photographed at the recent opening of General Telephone Corp.’s Telephone Fair 
are D. E, LaMaster, assistant to the vice president-merchandising of General Tele- 
phone Corp.; R. Parker Sullivan, General’s vice president-merchandising; Claude 
Woods, secretary of the Washington (la.) Chamber of Commerce; Walter Wright, 
vice president-operations of General Telephone Corp.; J. L. Van Horn, president of 
General Telephone Co. of Iowa; W. T. Autry, vice president of General Telephone 
Co. of lowa, and Ralph Shannon, editor of the Washington (Ia.) Evening Journal. 


Report No. I 


On General’s “Telephone Fair” 


“TELEPHONE Fair” program 
A designed to make the residents of 

a community of 7,000 people 
aware of the latest in telephone equip- 
ment and services was launched on May 
1 in Washington, Ia. by the General 
Telephone System and wil] last thru 
the month of May (TELEPHONY, May 
3, p. 26). 


Washington is being used as a test 
town to study merchandising and pro- 
motional techniques. Results will help 
the General System set up a plan that 
can be followed in all operating areas 
to increase telephone service and use. 


The following story is the first of a 
series of weekly reports which will be 
published in TELEPHONY portraying the 
step-by-step set-up and progress of the 
program. This week’s report deals with 
the planning for the “Telephone Fair” 
its preliminary stages, and the kick-off 
ceremonies. 


PLANNING STAGE 


The possibility of depth testing the 
consumer appeal of various telephone 
facilities and services by specific offer, 
with incentive to “buy now,” has long 
been a favorite of Parker Sullivan, 


28 


General Telephone System’s vice presi- 
dent-merchandising. 

The problem was to find a represen- 
tative community that was sufficiently 
self-contained to permit testing of vari- 
ous advertising appeals and sales soli- 
citation techniques, and with sufficient 
lines and facilities to provide all the 
services the public might want to buy. 

Joseph Van Horn, president of Gen- 
eral Telephone Co. of Iowa, heard about 
Parker Sullivan’s idea and asked for 
the opportunity to participate in the 
test, offering all his company’s facili- 
ties. Mr. Sullivan agreed and the 
search for a telephone test town was 
on. Washington, Ia., population 7,000, 
recently converted to automatic opera- 
tion, was the town finally selected. 


Washington business subscribers 
were using 410 one-party lines and 230 
additional extensions, with home sub- 
scribers using 1,515 four-party lines, 
328 one-party lines and 230 additional 
extensions. 

Parker Sullivan and the New York 
merchandising group of General Tele- 
phone Corp. went to work with the 
merchandising team from Kudner— 
General Telephone’s advertising agency, 
to prepare a complete program of 


training material, survey forms, visual 
aids, store displays, direct mail, pub- 
licity releases, newspaper ads, ete., 
utilizing various sales appeals and 
presentation techniques. 

But the most important activity was 
the design and construction of a port- 
able telephone demonstration center— 
a trailer 30 feet by 8 feet, containing 
working models of color desk tele- 
phones, wall telephones, sound 
booster telephones, 1A1 telephones, loud 
speaking telephones, 85C_ telephones, 
three electronic secretary models, elec- 
tronic sentry, loud ringing bells 
horns and credit cards. 

The trailer was designed by Don 
Schumacher, director of public relations 
and merchandising and built by con- 
tract with Leich Sales Co. and spe- 
cially decorated to carry out the “Tele- 
phone Fair” theme. 


color 


and 


The stage was now set for naming 
the date—the month of May, 1958— 
and the implementation of the program. 


PRELIMINARY PHASE 


The chamber of commerce in Wash- 
ington was approached by Don Schu- 
macher with an explanation of the 
activity and its objectives. Chamber 
Secretary, Claude Woods, called a meet- 
ing of Washington civic and business 
leaders who recognized the publicity 
and promotion possibilities of the Fair 
and volunteered to give citywide sup- 
port to the activity. 


With all plans for preparation and 
promotion completed, the next activity 
was employe indoctrination and train- 
ing. More than 25 General Telephone 
Co. employes from Iowa, Missouri, Kan- 
sas, and Nebraska were shown the need 
for an aggressive sales campaign and 
were familiarized with all the services 
and facilities available. 


Then they were trained in sales soli- 
citation methods and given plenty of 
opportunity to practice selling in simu- 
lated sales situations. Both home and 
business sales approaches were studied 
and practiced. 


Just prior to May 1, “Target Day,” 
the town of Washington was zoned and 
divided into sales territories with a 
survey form filled out for each house 
and business in Washington to make 
sure that every present subscriber and 
prospective user was solicited. 


Business survey teams of six men 
and home survey teams of three women 
were selected as follows: 


D. W. Euchner, personnel assistant, 
J. N. Cox, general commercial engineer, 
Clinton Walters, Sidney, district man- 
ager, C. R. Sites, Columbia, Mo. district 
manager, M. E. Houck, Grinnell, Ia. 
district manager, Michael Barnes, com- 
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Better Balanced 
for 
Better Transmission 


—_ laboratory tests prove that the Auto- 
matic Electric Type 1200 is the most accurately bal- 
anced repeating coil ever manufactured! Automatic’s 
advanced manufacturing methods provide exceptional 
accuracy in the winding of each coil and insure bal- 
ance to within one-tenth of one percent! This creates 
extremely desirable transmission characteristics and 
prevents cross-talk or any other extraneous noise. 

If you're looking for a better, more economical 
way to meet top transmission standards on Simplex, 
Phantom and Composite circuits, try the Type 1200 
Repeating Coil. They're also fully compatible 
with Western Electric models! For further informa- 
tion write to: Automatic Electric Sales Corporation, 


Northlake, Illinois. Or call Fillmore 5-7111. 


AUTOMATIC & ELECTRIC 


A member of the General Telephone System 
One of America’s great communications systems 


DESIGNED AND MANUFACTURED BY AUTOMATIC ELECTRIC 
FOR THE INDEPENDENT TELEPHONE INDUSTRY 


MAY 17, 1958 





mercial representative, Jeannette 
Starnes, treasury department, Dixie 
Robinson, purchasing department, and 
Shirley Escher, Washington, Ia., cash- 
1er. 


During the Fair, the soliciting teams 
were detached from their regular jobs. 
At the end of the first week, the teams 
were to be replaced by new groups 
from other exchanges within the mid- 
west company so that when the “Tele- 
phone Fair” idea is used in other areas, 
a trained nucleus of solicitors will be 
available. . 


Two days prior to target date, tele- 
phone representatives visited all busi- 
nessmen, offering window displays and 
in-store signs. There are four different 
displays. Each shows the telephone in 
a home situation, such as teen-age use 
—man’s work shop—bedroom—living 
room, giving merchants an opportunity 
to create a window display of products 
to match the illustration theme. 


General Telephone Directory sales- 
men also started a city wide canvass 
for classified listings on the new di- 
rectory to go to press June 6. 


One hundred per cent of the mer- 
chants in Washington cooperated by 
using the Telephone Fair window dis- 
plays. Several merchants offered “free 
additional extension telephones” for 


several months as premiums with pur- 
chases of $20.00 or more—or as prizes 


in drawings. 
KICK-OFF 


On the night of Apr. 30, most of 
Washington’s business and civic leaders 
and their wives were guests of Gen- 
eral Telephone Co. at a buffet dinner 
meeting at the Washington Y.M.C.A. 


More than 250 heard Joseph Van 
Horn introduce a list of distinguished 
guests, including: 


William Autry, vice president; H. L. 
Etes, general plant manager; C. H. 
Joy, general traffic manager; C. L. 
Cox, chief engineer; D. A. Barnes, con- 
troller; T. L. Berg, general commercial 
manager; C. A. Crain, personnel di- 
rector; and Don L. Schumacher, di- 
rector of public relations and merchan- 
dising, all of General Telephone Co. of 
Iowa, and R. E. Shannon and E. L. 
York, directors; and John J. McIntosh, 
president of the Iowa Independent Tele- 
phone Association; William F. Miller, 
secretary-treasurer of the Iowa Inde- 
pendent Telephone Association; C. C. 
Bolsinger, sales manager of Northwest- 
ern Bell Telephone Co.; R. D. Friehe, 
district manager of Leich Sales Corp.; 
Joseph Cieminski, district manager of 
Electronic Secretary Industry; W. A. 
MacDonough, vice president of Kud- 
ner Agency; R. Parker Sullivan, vice 
president-merchandising of General 
Telephone System, Walter Wright, vice 
president-operations of General Tele- 
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phone System; Jack La Master, assist- 
ant to vice president-merchandising of 
General Telephone System; Leon Hilf- 
man, president of the Washington 
Chamber of Commerce and Claude 
Woods, secretary of the Chamber of 
Commerce. 


During the presentation, a long dis- 
tance call was received from Secretary 
of Commerce Sinclair Weeks in Wash- 
ington, D. C. to Washington, Ia. 


Secretary Weeks acclaimed the sig- 
nificance of the test and congratulated 
General Telephone for aggressive, in- 
telligent, merchandising and promotion. 


Calls were also received from Don- 
ald C. Power, president of General 
Telephone System in New York and 
W. S. Pipes, vice president and gen- 
eral manager of British Columbia 
Telephone Co., Vancouver. 


The audience applauded Mr. Power’s 
remarks and his greeting to Washing- 
ton, Ia., which were heard on the spe- 
cial loud speaking telephone by the 
entire audience. 


In conclusion, Mr. Sullivan thanked 
the audience and pointed out that the 
telephone industry would be watching 
the results with great interest. 


At 8 a.m., May 1, the Telephone Fair 
Trailer was located in the center of 
town on the public square and the first 
of hundreds of visitors broke the in- 
augural ribbon. The first visitor, Ralph 
Stout, of Stout’s Body Shop in Wash- 
ington, listened to a demonstration of 
the loud ringing bell and ordered one 
for his shop. 


“Now I can hear the telephone even 
if I’m hammering out a fender or 
sanding a body,” said Mr. Stout. 


Other eager in their 
desire for explanation and demonstra- 
tion and by noon, five more sales and 


visitors were 








Oot Care 
"UH...I HATE TO MENTION THIS, SIR, BUT...!” 


seven or eight prospects had been un- 
covered. 

Meanwhile, the home and business 
solicitation teams, under the direction 
of Jack La Master, were out in force 
and by noon on the first day, the re- 
sults were being posted on the board 
in Washington’s Manager Marion S. 
McAvoy’s Office. 

Sales results for the first day were 
highly satisfactory, even though the 
usual “first day’ problems were ex- 
perienced. 

It was interesting to note that a 
total of 115 home or business visits 
were made with 66 sale interviews 
complete, 22 firm orders placed, and 12 
appointments made for call-backs for 
further discussion and possible sale. 

Sales in terms of monthly revenue 
totalled $118 for the first day. In- 
cluded in the sales completed were one 
PABX, one electronic secretary, one 
1Al1 key system, one hands free loud 
speaking telephone, four additional ex- 
tensions, one primary line, three re- 
grades and a number of miscellaneous 
items. 

Jack LaMaster, assistant to the vice 
president-merchandising for General 
Telephone, who is observing the test 
and working with Don Schumacher on 
training and supervision, said “I’m 
delighted with our first day’s efforts. 
We’re learning a great deal, particu- 
larly about speeding up the interviews. 
These people in Washington are so 
friendly, so interested in the telephone 
and what it means in convenience and 
time savings, that we didn’t make as 
many interviews as we expected.” 

Don Schumacher reported that “in- 
terest in the Trailer was very high, 
with more than 400 visitors register- 
ing, viewing demonstrations, and 
asking penetrating and informed ques- 
tions.” To further encourage attend- 
ance, a free long distance telephone 
call is being awarded daily. 

Many businessmen interviewed by 
solicitors were taken to the Trailer for 
demonstration. This was extremely 
helpful in selling the electronic secre- 
tary. This unit was ordered by an 
optometrist who travels out of town 
frequently and wanted to tell clients 
to keep in touch with him. He found 
the secretary an ideal answer. 

The 1Al Key System was also dem- 
onstrated and sold by taking the pros- 
pect to the Trailer. Advertisements 
offered prospective customers free in- 
stallation on all telephone equipment 
ordered during the entire month. 

Mr. Schumacher expects that sales 
will pyramid as more and more Wash- 
ingtonians visit the Trailer and see the 
colorful extension telephones and other 
items. 
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UNIVERSAL 


TELEPHONE EQUIPMENT 
COMPUTER INTERCEPT 

DIGIT ABSORBERS for 2-5 Numbering 
TRUNK DIGIT REGISTERS 
Code-to-Selective RINGING CONVERTERS 
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PROVEN PERFORMANCE. ... 


Telephone | 


North State Telephone Company, High Point, N. C. 
Served by Strowger equipment for 38 years! 


Lexington Telephone Company, Lexington, N. C. 
Served by Strowger equipment for 36 years! 


Citizens Telephone Company of Clay County, Brazil, Ind. 
Served by Strowger equipment for 30 years! 


Northern Ohio Telephone Company, Haskins, Ohio 
Served by Strowger equipment for 26 years! 


Mankato Citizens Telephone Company, Mankato, Minn. 
Served by Strowger equipment for 30 years! 


Cuming County Independent Telephone Co., Wisner, Nebr. 
Served by Strowger equipment for 29 years! 


Newark Telephone Company, Newark, Ohio 
Served by Strowger equipment for 46 years! 


Northern Ohio Telephone Company, Tontogany, Ohio 
Served by Strowger equipment for 26 years! 


Home Telephone Company of Ridgway, St. Mary’s, Pa. 
Served by Strowger equipment for 31 years! 


Listed above are only a few of the many Independent Telephone 
exchanges which have been continuously served by Strowger equipment 
for over 25 years. 





another reason why 
Men Choose Strowger! 


he smart buyer of central office equipment looks for a product 
with a proven record of dependable service. That’s why 

so many telephone men choose Strowger Automatic. It’s a fact— 
Strowger is the only switching equipment in the world that has 
records of over 65 years of continuous performance in the field. 
During those years, Strowger has met every new requirement of 
changing conditions without obsolescence. Visit a Strowger 
exchange and see for yourself. See the simplicity and flexibility of 
design that keeps Strowger in service years after other systems are 
obsolete. Examine the craftsmanship and quality construction 
of this famous equipment. You’ll know why Strowger 
has a reputation for long wear and dependable service. 


YOUR A.E. REPRESENTATIVE is backed by 65 years of systems 
engineering and documented experience in all types of exchanges. 
Let him use this vast storehouse of knowledge to help solve 
your problems. Write him at Automatic Electric Sales Corporation, 
Northlake, Illinois. Or, call Fillmore 5-7111. 


INT rel) Wale ELECTRIC 


A member of the General Telephone System—One of America’s great communications systems 





“A Look At The Future” 


Theme of 63rd Ohio Convention 


By Dan S. Fargo 


PTIMISM for the future of the 
O Independent telephone industry in 
Ohio was the keynote as more 
than 650 delegates and their guests 
gathered in Columbus from Apr. 14-16 
for the 63rd annual convention of the 


Ohio Independent Telephone Associa- 
tion. 


This year’s convention theme, “A 
Look At The Future,” resulted in 
speakers, panelists, and even entertain- 
ers taking the cue to gaze into the 
crystal ball to come up with predictions 
and prophecies of things to come in 
the art of telephony and in the world 
at large, which will require constantly- 
improving management and other per- 
sonnel. 

An encouraging note concerning the 
present economic recession was sounded 
during the convention by Ohio State 
University’s Professor Paul G. Craig, 
associate professor of economics, when 
he told the convention audience, “As 
I read the indicators, this recession, 
like its two post-war predecessors, will 
be but a pause in an uphill climb... . 

“This recession is not the outgrowth 
of any fundamental changes in the 
economy. It was not started by declines 
in consumption or in a declining ability 
to consume. Neither was it started by 
a decline in business capital investment. 

“It is rather the result of a normal 
inventory adjustment occurring concur- 
rently with major cutbacks in defense 
spending and a vigorous policy of mon- 
etary restraint. 

“The first is about to run its course, 
and the other two are in the process 
of reversal by public policy decisions. 
Within a year or less recovery will be 
very obvious.” 

In his talk, Professor Craig told the 
telephone group that if Ohio only keeps 
up with the national average, by 1975 
there will be from one-fourth to one- 
third more people and about 50 per 
cent more output of goods and services. 

Ohio’s growth 
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in the last two dec- 


ades, Professor Craig said, has been 
steady and substantial. It has not been 
so spectacular as in some regions of 
the country, nor has it been tied to 
any single industry or resource. Ohio 
has advanced from fourth to second 
place among the states in manufactur- 
ing, he said, and in doing so has re- 
mained one of the three or four most 
diversified industrial states. 


In future Professor Craig 
pointed out, there are many good rea- 
sons why Ohio will very likely move 
ahead more rapidly than the rest of 
the nation. These include Ohio’s loca- 
tion relative to the nation’s markets, 
the state’s coal and power resources, 
good communications, the St. Lawrence 


years, 


Seaway, the Ohio River Valley’s indus- 
trial development, an abundant water 
supply, and the socio-economic environ- 
ment all suggest that Ohio will get 
more than its share of future growth. 

The Independent telephone companies 
of Ohio, he said, should profit more 
from future growth than that of the 
past. He added that the development 
of the southeastern part of the state 
and the areas around QOhio’s metro- 
politan centers indicate that these tele- 
phone service areas will probably grow 
faster than the state as a whole. 

Leading off the convention proceed- 
ings was a series of workshop con- 
ferences. Speakers and their 
were: 


topics 


1958-59 Ohio association officers are left to right: Daniel W. DeHayes of Colum- 
bus, executive vice president and secretary-treasurer; Raymond J. Maxwell of 
Mansfield, president, and James C. Hageman of Lorain, vice president. 
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Accounting : Edwin Howison, Internal 
Revenue Service agent — “Income Tax 
Aspects of Expense Accounts”; James 
Dixey, assistant chief, utility section, 
Ohio Dept. of Taxation—“Public Utility 
Taxes,” and Harold H. Waddel, deputy 
director, Ohio Dept. of Highways— 
“Reimbursement of Relocation Costs.” 
Robert H. Henderson of Marion, pre- 
sided. 

Commercial: R. Parker Sullivan, vice 
president in charge of merchandising, 
General Telephone Corp.—‘Organizing 
a Merchandising Program,” and Leon 
Brookhart of Marion — “Public Rela- 


tions—A Guide to Better Understand- 
Robert Trinter of Lorain, pre- 


’ 


ing.” 
sided. 

tobert H. Davis 
“Causes and Cures of Induced 
Noises ;” Edward Egg of Marion—‘One 
Man Splicing Crew,’ and Joseph N. 
Petrie, chief transmission engineer, Au- 
tomatic Electric 
Economies.” 


Plant-Equipment : 
of Lima— 


Co. — “Transmission 
Lawrence Turner of Ash- 
tabula, presided. 

Traffic: Soewardi Kartosoedarmo, 
manager, Bogor Telephone Co., Repub- 
lic of Indonesia—‘Indonesia Today’’; 
Norman Weston of Portsmouth — 
“Gadgets, Gimmicks and Gear,” and 
Jack Cluen of Warsaw, Ind.—‘‘Traffic 
Trends in Your Future.” Miss Helen 
Clark of Athens, presided. 

As a feature of the first day’s con- 
vention luncheon, delegates heard a 
panel discussion on the subject: “Ohio 
Tomorrow.” Moderator of the discus- 
sion was George Kienzle, director of 
the School of Journalism, Ohio State 
University. Panel members included 
Richard Anderson, assistant to the Di- 
rector, Battelle Memorial Institute, Co- 
lumbus; Mary McGarey, education 
writer, The Columbus Dispatch; How- 
ard Thompson, political writer, The 
Ohio State Journal; and Ernest Arms, 
business editor, The Columbus Citizen. 


At the afternoon business session, 
Everett H. Krueger Jr., chairman, Ohio 
Public Utilities Commission, welcomed 
delegates to Columbus. In his talk, 
Mr. Krueger spoke of both past growth 
and the growth potential of the Inde- 
pendent telephone industry in Ohio, and 
outlined the responsibilities which tele- 
phone companies must discharge as 
public utilities. Mr. Krueger recom- 
mended that telephone executives take 
part in community affairs and know 
the public officials serving in their op- 
erating areas. He also endorsed a con- 
tinuation of intra-industry consultation 
and action for the solution of common 
problems. 


Basil Boritzki, chief of communica- 
tions for the Ohio commission, dis- 
cussed “Taking the Forward Look.” 


After recalling that the telephone 
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A featured speaker at the 1958 con- 
vention of the Ohio association was Dr. 
Arthur S. Flemming, president, Ohio 
Wesleyan University. At right is James 
I. Hunt of Middlefield, association presi- 
dent. 


industry was called upon to do a her- 
culean job following World War II, he 
stated that in 1958 the “forward look” 
still calls for executing a crash pro- 
gram designed to meet the existing 
service demands as well as the public’s 
developing communication 
ments. He went on: 


require- 


“Today, in 1958, nearly 13 years 
after the close of World War II, there 
are instances brought to the commis- 
sion’s attention of some of the telephone 
companies stalling the public and fail- 
ing to meet the demand for even local 
exchange service. 

“The contract between the telephone 
public utility and the public does not 
extend to a telephone company the 
authority to stall or to put applicants 
off for six months before their appli- 
cation for telephone service is reviewed. 
Competitive conditions in recent years 
would not have permitted a situation 
such as this to exist. 


“The ‘public’ has allowed the tele- 
phone utility to earn a return on the 
money invested in property, to provide 
the public with telephone service, and 
when the telephone utility fails to ac- 
quire the facilities necessary to provide 
service it is not fulfilling its part of 
the contract. 


“There are instances brought to the 
commission’s attention of short-sighted 
planning, or no planning at all, where 
the telephone public utility is not pre- 
pared to meet the predictable service 
demands of the public; and it some- 
times appears, that certain service 
areas have been left suspended in mid- 
air instead of being developed and 
served on a sound basis. 


“There are instances brought to the 
commssion’s attention of outright re- 
fusals by telephone public utilities to 
join with others in rendering a joint 
service; and attempts to shift responsi- 
bility to others for failure to provide 
a joint service; and instances of con- 
flicting or prohibitory tariff provisions 
for rendering joint services. Under 


competitive conditions the consumer 
would get the goods and services he 
required, or he would find a competitor 
who would furnish them. 

“The telephone public utility’s prop- 
erty is protected by the same constitu- 
tional provisions as other privately 
owned property under the terms of the 
contract. The terms of the contract, 
however, call for the rendition of tele- 
phone services. Joint services such as 
inter-company toll service, extended 
area service, direct private line service, 
foreign exchange service, and other 
private wire services, are part of the 
rendition of telephone service.” 


Mr. Boritzki also stated that there 
had been instances brought to the com- 
mission’s attention of discourteous or 
inconsiderate treatment of telephone 
subscribers or applicants for service. 
He pointed out that the regulatory 
body can’t require courtesy and con- 
siderateness on the part of individual 
representatives of telephone companies; 
but, in place of this, he did see a moral 
and ethical obligation binding upon 
telephone company employes. 


James I. Hunt of Middlefield, in his 
report as president, told of the achieve- 
ments at district meetings. He also 
recollected his start in the telephone 
business and the important part the 
Ohio association has played in his tele- 
phone education. 


In his annual report to the Ohio 
membership, Daniel W. DeHayes, exe- 
cutive vice president, explored the 
topic, “How Your Association Can Help 
You.” Mr. DeHayes stated: 


“We believe the many services your 
Independent telephone association ren- 
ders its membership are so vital that 
your trade association has become al- 
most like another staff operation of 
your own telephone company. 


“Granted, some of our larger mem- 
bers could possibly accomplish a por- 
tion of the results that are performed 
by our association on their own, but 
it is certain that with each member 
acting for himself, the industry could 
not have carried out these various 
tasks so inexpensively and with uni- 
formity of purpose.” 


Among the services offered by the 
association, Mr. DeHayes listed the 
help given when a member has a spe- 
cific problem. He observed, “The 
chances are rather good that someone 
else has had (the problem) before you 
and the technical assistance of special 
committees of this association can give 
you a quick answer. 

“If we don’t know the answer, we 
usually have facilities to go in search 
of it. And the chances are good you'll 
be helping someone else by reporting 
your problems because you'll be adding 
to the aggregate of knowledge at ass»- 
ciation headquarters on pertinent tech- 
nical matters.” 


. 
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Left Photo: Mr. and Mrs. Herman E. Hageman, Lorain, are shown as Richard N. Cole, president of the Independent Tele- 


phone Pioneer Association, presents Mr. Hageman with a life membership in the Pioneers. 


Presentation was made at a 


testimonial luncheon given to honor Mr. Hageman for his 55 years of service in the telephone field. Right Photo: Charles 
Slusher (left), of Athens, and George McGinnis of Northfield, inspect the Ohio association’s revolving exhibit of public 


relations activities. 


Mr. DeHayes 
the association authoritative 
backing when companies are dealing 
with local or other public officials—by 
supplying all sorts of statistical and 
research information to bulwark a com- 
pany’s arguments. 


also mentioned that 


offers 


Then, in the area of association and 
member Mr. DeHayes 
said: 


responsibility, 


“One of the most common failings of 
association members is to stand off at 
a distance and complain about the work 
of the association without attempting 
to do anything constructive about up- 
grading its activities. 

“At the same time, one of the great- 
est shortcomings of we trade associa- 
tion people is that we are overly sensi- 
tive to the individual voices of our 
members. Consequently, those who 
raise the loudest voice often tend to 
dictate association policy. 


“As a member, you have a voice in 
the operation of your association. If 
you don’t like the way things are going, 
you should raise it. 

“The majority will rightfully rule 
and you may lose out on a particular 
point, but at least you’ve expressed 
your views and in the process, have 
broadened your knowledge of the in- 
dustry and its problems, while letting 
others knew about your point of view. 

“One caution should be mentioned. 
The worst thing that can befall a trade 
association is for its activities to be 
tempered always by fear on the part of 
the staff that they will do something to 
offend one of the members. 


“Any activity undertaken by a trade 
association that pleases all members 
100 per cent of the time is probably so 
innocuous as to be down right useless. 
Almost any forth-right action by an 
association is going to displease some 
of the members. If the association staff 
has to live in constant fear of such 
displeasure, then their work will be 
tremendously hampered. 


“Association members should hire the 
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best people available to carry on the 
work of the association; then they 
should leave them to do their jobs.” 


At the second day’s business session, 
the association’s Community Service 
and Beyond the Call Awards were pre- 
sented to this year’s winners. 

Those companies receiving commun- 
ity service awards in recognition for 
the development of a good public rela- 
tions program in the areas they serve 
included the Chillicothe Telephone Co., 
the Commonwealth Telephone Co. of 
Ohio, Athens; the Elyria Telephone Co., 
the Lorain Telephone Co., and the 
Western Reserve Telephone Co., Hud- 
son. 

Special commendation in the form of 
the association’s beyond the call award 
went to Jerry Brown and Hicesom 
Thatcher, employes of The Ohio Con- 
solidated Telephone Co., Portsmouth. 


Both men were instrumental last 
winter in helping save lives when they 
witnessed a two-car automobile collision 
near Portsmouth. Mr. Brown got out 
of his service truck, climbed the nearest 
telephone pole and called ambulances 
and the state highway patrol. 


Mr. Thatcher, who was traveling in 
a service truck behind Mr. Brown, 
administered first aid to a woman and 
three men involved in the accident, and 
also extinguished a fire in the motor 
of one of the wrecked cars. Both men 
then directed traffic until the arrival 
of the highway patrol. 


Joseph E. Burger, business manage- 
ment consultant, St. Louis, Mo., spoke 
on the subject, “How To Get Better.” 
One of his theses was: “When I stop 
getting better, I stop being good.” By 
“good” he meant able or forward-look- 
ing. 


His talk was inspirational in nature 
and dealt largely with salesmanship. 
Mr. Burger listed what he regards as 
the qualifications of a successful sales- 
man. They are, in the order of im- 
portance: 


(1) Character—absolute sincerity is 
the priceless ingredient. Other descrip- 
tive terms are honesty and integrity. 
Loyalty also is desirable. 

(2) Industry, or hard work—to sell 
successfully, you must see the people. 

(3) Ability— plan your work and 
work your plan. Know your product 
and make it clear. Knowledge gives 
you confidence and courage. 

(4) Courage—sometimes exemplified 
by the man who can sell without cut- 
ting the price. Only 30 per cent of new 
customers were sold on the first call, 
in a survey Dr. Burger made; 70 per 
cent were sold on second and succeed- 
ing calls. 

(5) Personality. The star salesman 
guards his health, is always friendly, 
keeps his temper, radiates enthusiasm, 
is a good loser and never gives up. He 
advised doing a lot of listening with the 
eyes as well as the ears; and he sug- 
gested that learning to use one’s mouth 
consists of learning when to keep it 
shut, for many sales are lost when a 
salesman talks too much. 


The final luncheon of the convention 
was in tribute to Herman E. Hageman, 
president of the Lorain Telephone Co., 
in recognition of his 55 years service 
as one of the developers of Ohio’s In- 
dependent telephone network and for 
his contributions to advance the field of 
telephony. 

Dr. Arthur S. Flemming, president, 
Ohio Wesleyan University, spoke at 
this luncheon. His topie: “A Look To 
The Future; Is War Inevitable?” 


Those elected or re-elected as direc- 
tors included James C. Hageman of 
Lorain; Gustav Hirsch of Columbus; 
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James I. Hunt of Middlefield; David 
McC. McKell of Chillicothe; J. D. Park 
of Kenton, and Clare E, Williams of 
Marion. 

Other directors are: Weldon W. Case 
of Elyria; H. F. Clapper of Greenville; 
Robert D. Gott of Wellington; Rolland 
S. Jones of Athens; George B. Quatman 
of Lima, and Yetter Snyder of Char- 
don. 


Also: Raymond J. Maxwell of Mans- 
field; William C. Henry of Bellevue; 
Ralph F. Mateer of Warren; J. Warren 
Safford of Troy; R. R. Waltz of Delta, 
and Howard Wright of Ashtabula. 


The directors elected the following 
officers: President, Mr. Maxwell; vice 
president, James C. Hageman. Daniel 
W. DeHayes was re-named executive 
vice president. 


IN THE NATION'S CAPITAL 


Concluded from page 20 


the chief government negotiator of an 
anti-trust consent decree with the 
American Telephone & Telegraph Co. 
denied the charge that he had acted as 
“an advocate for AT&T.” He was Ed- 
ward A. Foote, former first assistant 
in the Justice Department’s anti-trust 
division, who defended his role in ar- 
ranging the decree. He testified before 
the House Anti-trust Sub-committee, 
which for several weeks had been look- 
ing into the settlement. 


Mr. Foote said that he did not believe 
in the chief objective of the government 
suit. This was to divest AT&T of its 
manufacturing arm, Western Electric. 
He called the idea “silly and unwise.” 
The consent decree, entered in 1956, 
settled the suit without any absolute 
divorce. Two members of the anti-trust 
division staff working on the case ob- 
jected so strongly to this result that 
they refused to sign the decree. 


The committee chairman, Representa- 
tive Celler (D., N. Y.), asked Mr. Foote 
whether he had not felt during the 
negotiations as if he were “acting as 
an advocate for AT&T, instead of an 
advocate for the government.” The 
question was based on previous testi- 
mony, largely by company witnesses, 
that Mr. Foote had kept company 
officials informed during the negotia- 
tions of various Justice Department 
meetings on the case, had disclosed the 
views of particular department per- 
sonnel, and had told AT&T negotiators 
he did not think the case should be 
tried. 


The answer to Mr. Celler’s question 
was “No.” Foote said his object had 
been to bring the suit to an end as 
promptly as possible, with a decree as 
helpful to the government as it could 
be. 


Foote testified that former Attorney 
General Herbert Brownell Jr. had been 
advised of the staff objections to the 
decree. The basic reason for his oppo- 
sition to splitting AT&T and Western 
Electric, Foote said, was that “I was 
convinced that other companies couldn’t 
possibly compete with Western Electric 
cost-wise in supplying telephone equip- 
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ment.” “It was perfectly obvious,’’ he 
added, “that it would cost the consumer 
more money if we put competition into 
that field.” 

Others on the anti-trust division staff 
urged that an independent investigation 
be held to find whether other companies 
would compete successfully with West- 
ern Electric. Foote said he opposed 
any such investigation because, if it 
were held, “we’d never get the case 
settled in a million years.” 

Later on this month, the Celler sub- 
committee will hear from Justice De- 
partment staff officials who opposed or 
were critical of the terms of the consent 
decree. Earlier last week the group 
heard from Holmes Baldridge, a former 
Justice Department official who drafted 
the original complaint against the 
AT&T in 1948-1949. Baldridge was not 
happy about the consent decree and 
said it “did not accomplish any of the 
purposes for which the suit was 
brought.” Baldridge will also be re- 
membered as general counsel of the 
old Walker investigation of the Bell 
System by the FCC, which ended in 
1938. In that year he joined the Justice 
Department, where he remained until 
1951. 


No More FCC Freeloading 


In case you have been thinking about 
inviting a member of the FCC to speak 
before a telephone group or any other 
regulated communication business asso- 


ciation, this will be of interest. The 
FCC has decided to go off a fee basis. 
This will also probably mean that there 
will be fewer FCC appearances on such 
programs. Commissioner Robert T. 
Bartley, newly appointed for another 
seven-year term to the FCC, said that 
he and his fellow Federal Communica- 
tions Commissioners, have decided, as a 
matter of policy, to decline free hotel 
accommodations when attending indus- 
try conventions. 

Bartley made no reference, in testi- 
mony to the Senate Commerce Com- 
mittee, to criticism of some FCC 
members on the ground they have 
accepted favors from the radio and 


television industry which they regu- 
late. Such criticism was voiced at hear- 
ing by a House sub-committee investi- 
gating FCC operations. 


Sen. Strom Thurmond (D., S. C.) 
asked whether the commissioners had 
reviewed their positions in regard to 
accepting expenses when attending con- 
ventions of broadcasters. “We have 
had occasion to do that in the recent 
past,” Mr. Bartley replied. He said 
FCC members have decided to decline 
offers of free hotel rooms on such oc- 
casions. He indorsed a suggestion by 
Senator Thurmond that a code of ethics 
be prepared for newcomers into federal 
service. Senator Thurmond had said 
some practices perfectly proper for a 
private citizen would be improper for 
a public officia!. 


General Telephone of Ky. 
Makes Personnel Changes 


H. J. Huether Jr., president of Gen- 
eral Telephone Co. of Kentucky, has 
announced the following personnel 
changes effective on June 1. 


Arthur F. Boyd has been appointed 
to the newly created position of di- 
rector of marketing and merchandising. 
He has previously served as public 
relations director, general commercial 
engineer, and district manager. 


Marston V. Shepherd has been pro- 
moted to the position of public rela- 
tions director, replacing Mr. Boyd. Mr. 
Shepherd has been central and eastern 
division manager for the company, and 
formerly served with the Indiana Pub- 
lic Service Commission. 


James F. Wibbeler has been pro- 
moted to the position of central divi- 
sion manager. Mr. Wibbeler has been 
eastern division manager and Ashland 
district plant supervisor. He will move ' 
to Lexington. 


Homer J. Wright has been promoted 
to the position of eastern division man- 
ager. Mr. Wright has been western 
division manager for the company and 
has had more than 25 years experience 
in the telephone industry. He will move 
to Ashland from Elizabethtown. 


J. A. Reitze has been advanced to 
the position of western division man- 
ager. Mr. Reitze has held the position 
of western division traffic superintend- 
ent, and has been with the company 
and its predecessors since 1949. 


Another addition to the operating 
staff was made on Apr. 1, by the ap- 
pointment of Ray Cornish Sr. to the 
newly created position of safety di- 
rector. Mr. Cornish has been with the 
company since 1919, and has served as 
division plant superintendent, general 
plant training and safety supervisor. 
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THIS MAN HAS AN IMPORTANT 


He is Paul Barclay, Manager of 
the /6-room Cranbrook House 
Motel, Detroit, Michigan 


“Room telephones are a ‘must’ for our guests,” says 
Mr. Barclay. “Businessmen make up ninety-five per cent 
of our clientele, and they couldn’t do without private 
telephones. 


““Many times I’ve been told that room telephones are 
one of the chief reasons why a guest comes back to stay 
with us. As a result, we have full occupancy.” 


The popularity of room telephones, as described 
by Mr. Barclay, means a great sales opportunity for our 
industry — selling room telephones to all of the nation’s 
56,000 motels. 


To open the door to this vast market, the Bell System 
is running a series of case history ads in leading national 
motel magazines. Mr. Barclay is being featured in the 
May ad. This advertising, because it reaches motel 
owners everywhere, can be a powerful sales aid for every 
telephone company. 


Why not start a sales program in your own area and 
get the most benefit out of this advertising? If you desire 
additional information concerning this project, your Bell- 
Independent Relations people will be glad to help you. 


PS. Motels with room telephones will also 
increase Long Distance calling in your area. 
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In my time I must have heard dozens 
of stories about Hollywood film pro- 
ducers, who seem to be very colorful 
characters. One of my favorite yarns 
concerns a producer who was making 
a movie about India. 


If you’ve ever seen any movies on 
this subject, you know it’s as sure as 
death and taxes that there are going 
to be at least a few cobras around 
somewhere. This particular picture 
was no exception. But the producer 
wanted to go a step further. He 
wanted a couple of those little animals 
that are famous for their ability to 
kill cobras. 


So he sat down and started to write 
a letter to a company that specialized 
in importing zoo-type animals. “Gen- 
tlemen,” he began, “please send me 
two mongeese’’—and here he stopped 
and scratched his head. It just didn’t 
look right. He started again. “Gen- 
tlemen, please send me two mongoose” 
—and again the producer stopped. 
This version didn’t look right, either. 
He thought for a few minutes, then 
his face lit up. He started writing 
again. 


“Gentlemen,” he wrote, “please send 
me a mongoose. And while you’re at 
it, please send me another.” 


(Fact is, the plural of mongoose is 
mongooses. This doesn’t look right, 
either, but it is. I looked it up.) 


Well, as I see it, this story tells us 
two things about the English lan- 
guage: (1) it isn’t the most logical 
language in the world; (2) it makes 
up in flexibility what it lacks in logic. 


Now in business, as in language, it 
would be fine if things consistently 
followed a logical course. Then we’d 
be able to make exact plans for the 
future, based on accurate forecasts of 
business conditions. We’d be able to 
work out our product development, 
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tooling requirements, production 
schedules, etc., on a foolproof basis. 


Of course, it doesn’t work out that 
way. Conditions change and markets 
change with them. The wise thing to 
do is to set up our systems and sched- 
ules in a way that allows us to be 
flexible. That’s what we try to do at 
Stromberg-Carlson, and it seems to 
be working. 


Flexibility is something we build 
into our products as well as our plan- 
ning. Our XY® Dial central office 
equipment is a perfect example. The 
XY System uses a universal switch- 
ing mechanism that serves in any 
capacity—as line finder, selector or 
connector. Switches and circuit plates 
are ready-to-use, jack-in-place units. 


Or take our “561” Subscriber Car- 
rier. When you’re supplying service 
to growing suburban and rural areas, 
flexibility is absolutely essential. Well, 
you can adapt our Subscriber Carrier 
to your present office equipment; add, 
relocate or drop off channels at any 
point without affecting other chan- 
nels in the system. 


Flexibility is equally characteristic 
of our wire-line carrier, toll ticketing 
equipment, microwave systems, PBX’s, 
and everything else we make. When 
you buy flexible equipment, you can 
keep your operation flexible, ready to 
adapt to changing needs. 


Mongeese, mongooses—what’s the 
difference as long as you're flexible! 


D> pated 


Vice President and General Manager 
Telecommunication Division 


STROMBERG-CARLSON, A Division 
of General Dynamics Corp., Rochester 
3, N.Y. 
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me Plant Man’s Notebook 


BY RAY BLAIN, TECHNICAL EDITORIAL DIRECTOR 


HE PACIFIC Telephone & Tele- 
graph Co. reports that almost half 


a century was lost in working days 
during 1957 by employes of their north- 
ern California area. The 50 years lost 
were a result of 904 off-the-job accidents 
18,134 lost-time days. This 
compares with only 35 on-the-job acci- 
dents resulting in lost time. One big 
reason for this difference is the safe- 
guards observed on the job to make 
telephone work as free from accident 
hazards as possible. These safeguards 
are apt to be forgotten during off-the- 
job hours as the 1957 statistics of the 
California company will indicate. 

Motor-vehicle accidents caused the 
highest number of injuries resulting in 
nine fatalities for the area. The second 
highest accident rate occurred in the 
home which indicates that home is not 
always “home safe home.” 


causing 


The following advice to engineers 
was written years ago and the author 
is unknown. We are passing it along 
as it is believed that it still is good 
advice for the present generation of 
engineers: 


“Go quietly amid the noise and the 
haste, and remember what peace there 
may be in silence. As far as possible, 
be on good terms with all persons. 
Speak your truth quietly and clearly 
and listen to others; they, too, have 
their story. 

“Avoid loud and aggressive persons; 
they are vexatious to the spirit. If 
you compare yourself with others, you 
may become vain or bitter, for there 
always will be greater and smaller 
persons than yourself. 


“Enjoy your achievements as well 
as your plans, keep interested in your 
own career, however humble; it is a 
real possession in the changing for- 
tunes of time. 

“Exercise caution in your business 
affairs for there are many persons 
whose word is worthless. But let this 
not blind you to what virtue there is. 


“Be yourself. Especially, do not feign 
affection. Neither be cynical about 
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love; for in the face of all aridity and 
disenchantment, it is perennial as the 
grass. 

“Take kindly the counsel of the years, 
gracefully surrendering the things of 
youth. Do not distress yourself with 
dark imaginings. Be gentle with your- 
self. You are a child of the universe 
no less than the trees and the stars; 
you have a right to be here. And 
whether or not it is clear to you, no 
doubt the universe is unfolding as it 
should. 


“Therefore, be at peace with God, 
whatever you conceive Him to be. And 
whatever your labors and aspirations, 
in the noisy confusion of life, keep 
peace in your soul. With all its sham, 
drudgery and broken dreams, it is still 
a beautiful world; be cheerful; strive 
to be happy.” 

* 


In Washington, D. C., recently an 
eight-year-old boy admitted that he had 
pulled eight false alarms during the 
past month because he “liked to watch 
the fire engines run.” 

This would not have happened on a 
telephone type fire reporting system as 
the eight-year-old child would have been 
detected on the first attempt. It would 
be an excellent idea for Independent 
telephone operating companies to pro- 
mote the use of telephone type fire re- 
porting in their territories. 


It is claimed that a dog’s life can’t 
be too bad. Someone else pays his taxes. 


We are informed that interest on the 
federal debt this year will be about 6.6 
billion dollars—more than the entire 
cost of the federal government for any 
year prior to 1934, with the exception 
of 1918 and 1919. 


We are advised that 400 new shop- 
ping centers were opened in the United 
States last year. In 1950, there were 
less than 100 in the entire country. 


A dielectric test set (see cut) has 
been designed for use in testing the 
performance of electrical insulation un- 
der the influence of electric stresses by 
direct voltage and other physical or 
chemical conditions under which the 
insulation may have to operate in 
service. 


Variables which can affect the per- 
formance of insulation are its tempera- 
ture, moisture content and surface con- 
taminations, also mechanical stress 
applied to it and temperature, humidity, 
pressure and nature of the atmosphere 
in which it is expected to operate. 

Dielectric tests are made on insulat- 
ing materials, individual insulation 
structures and the insulation of com- 
plete electrical equipment. 


The Bell Telephone Laboratories is 
one of the world’s largest research and 
development organizations. It employs 
some 10,000 people — including more 
than 3,000 engineers and scientists. 
These people devote their total efforts 
to finding even better ways of doing 
the communications jobs. 
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OK Oregon Property Sales 
To Qualify for REA Loan 


The Oregon Public Utility Commis- 
sioner on Apr. 30 authorized the West 
Coast Telephone Co., Everett, Wash., 
to sell exchanges in its Lakeview, Ore. 
district to the Beaver State Telephone 
Co. (TELEPHONY, Mar. 15, p. 39). 


The Lakeview division encompasses 
exchanges at Adel, Algoma, Chemult, 
Chiloquin, Fort Klamath, Lakeview, 
Paisley, Plush and Summer Lake. 


West Coast was authorized to acquire 
29,100 shares of Beaver State’s $10 par 
common stock. Also, in his findings, the 
commissioner noted that a base pur- 
chase price adjusted to Dec. 31, 1956, 
of $896,000 was intended. In the final 
order, the commissioner provided that 
the effective date of the sale is to be 
Jan. 1, 1958. Beaver State is to func- 
tion as a wholly-owned subsidiary of 
West Coast Telephone Co. 


The commissioner also authorized 
Beaver State to borrow $1,970,000 from 
REA. 


At the time of application for ap- 
proval of the sale, L. Gray Beck, West 
Coast vice president and general man- 
ager, stated: “Primary purpose of the 
establishment of Beaver State was to 
make possible West Coast’s obtaining 
an REA loan at a low enough interest 
rate to insure sound financing of its 
operations in the Lakeview district.” 


In the matter of line extension poli- 
cies, the Oregon commissioner found: 
“West Coast holds out under its exist- 
ing Lakeview district tariffs to extend 
facilities into rural areas within its 
service area boundaries whenever the 
cost of the extension does not exceed 
three times the estimated annual ex- 
change revenue to be derived from the 
new facilities.” The commissioner con- 
tinued: 

“Under its contract with REA, 
Beaver State has adopted and under- 
takes to apply a line extension policy 
providing for the construction of fa- 
cilities to new customers whenever the 
addition of such customers does not 
reduce the over-all density on Beaver 
State’s system below 3.8 subscribers 
per system-route-mile of pole line, 
underground cable and radio link or 
whenever the cost of constructing the 
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required line extension does not exceed 
seven times the anticipated annual 
exchange revenue to be derived from 
the new facilities. ... 

“The line extension policy thus estab- 
lished is a minimum policy only and 
is subject to subsequent modification 
by the commissioner following notice 
and hearing whenever particular serv- 
ice problems are deemed to justify 
liberalization or other changes.” 


The commissioner also commented as 
follows on a sparsely-populated area 
contiguous to the Lakeview district: 


“The service area of West Coast’s 
Lakeview district and the area pro- 
posed for Beaver State service area 
does not include that portion of Lake 
County north of Summer Lake desig- 
nated as the Silver Lake and Fort 
Rock areas. 

“Some 112 potential customers reside 
in these areas. Neither Silver Lake 
nor Fort Rock presently are provided 
with communication service of any 
kind. 

“In order to receive or transmit 
messages, residents of those areas are 
required to travel to Ana Springs to 
the south or to Lapine to the northwest 
at which point The Pacific Telephone 
& Telegraph Co. service is available. 
This record does not contain adequate 
information regarding the possible costs 
of providing service by Beaver State 
in either the Silver Lake or Fort Rock 
areas. 

“However, a study should be made 
by Beaver State for.the purpose of 
determining the feasibility of extending 
its facilities into the Silver Lake area 
on a separate basis and into the Silver 
Lake and Fort Rock areas on a com- 
bined basis. 

“This record, while it does not con- 
tain data sufficient to support a finding 
that present conditions require exten- 
sion of service, does tend to indicate 
that the Silver Lake and Fort Rock 
areas may be served by Beaver State 
upon an anticipated exchange revenue 
of approximately $10 per month per 
subscriber. 

“The evidence indicates that this 
rate would not be unacceptable to the 
prospective subscribers in the areas 
concerned.” 


Ask Sale of Mo. Exchange 

On May 5, the United Telephone Co. 
of Missouri, Kansas City, filed an ap- 
plication with the Missouri Public 
Service Commission asking to sell 
United’s Gerald exchange to the Bour- 
beuse Telephone Co. 


Courts and Commissions 





N. C. Company Seeks Rate 
Boost for Three Exchanges 

North Carolina Telephone Co, of 
Matthews, asked the North Carolina 
Utilities Commission on May 8 to ap- 
prove rate increases at its Marshville, 
Norwood and Peachland-Polkton ex- 
changes which would bring in an addi- 
tional $84,820 a year. 

The exchanges at Marshville and 
Norwood were purchased by North 
Carolina Telephone Co. from United 
Telephone Co. of the Carolinas in 1956 
and the proposed increases were op- 
posed. 

Lynn D. Garibaldi, president of 
North Carolina Telephone, testified the 
company has spent considerable money 
improving service in the affected areas; 
that establishment of a new exchange 
at New Salem would cost $641,968, and 
that about one million dollars will be 
spent on plant expansion in Marshville, 
Norwood, Peachland and Polkton. 

The company, Mr. Garibaldi testi- 
fied, also proposes to establish a toll 
center at Marshville and estimates the 
effect of this and the rate increase ini- 
tially will give the company a 5.1 per 
cent rate of return on its investment 
and a 6 per cent return after the first 
year. 

For service outside of the rate base 
area, the company seeks to impose 
mileage charges of 63 cents, 32 cents 
and 16 cents per quarter mile on one- 
party, two-party and three-party sta- 
tions, respectively. 


N. Y. Bell Granted Increase 
On Connecticut Operations 

New York Telephone Co. on May 5 
secured authorization from the Con- 
necticut Public Utilities Commission for 
increased annual revenues on its op- 
erations in that state amounting to 
approximately $100,000. 

The commission found that if the 
company’s approved intrastate schedule 
of rates and charges had been in effect 
during the last six months of 1957, it 
would have received operating reve- 
nues of about $890,000. After deduc- 
tion of all expenses allocated to its 
Connecticut operations, it would have 
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SYSTEM DIAGRAM shows inter-connection of Auxiliary Charger, 
Recticharger, control relay and load. Auxiliary Charger unit fits 
into rack with Recticharger. Units are available for adding from 
3 to 25 amps to Recticharger capacity. 


THE COMPLETE LINE of 48-volt Recticharger units — designed spe- 
cifically for the telephone industry covers output ratings from 3 to 
400 amps in single and three phase models. Other Raytheon power 
supply equipment includes Rectifilter battery eliminators and 
Rectiringers — battery eliminators with 20-cycle ringing power. 


FOR PEAK LOADS 


New Raytheon 
Auxiliary Charger 
adds Recticharger’ 
load capacity 


Here is an efficient and economical way to expand 
the capacity to your Recticharger. With the help 
of a Raytheon Auxiliary Charger, your present 
installation handles the additional load during 
peak demand periods and takes care of “borderline 
loading”—too high for your Recticharger but too 
low to warrant purchase of a higher capacity 
charger. 


The Raytheon Auxiliary Charger—connected 
through a Raytheon current sensitive control relay 
—cuts in when demand exceeds the maximum 
current capacity of the Recticharger . .. drops out 
when the load falls within the Recticharger rating. 


The new Auxiliary Charger is the latest of 
Raytheon advances in telephone power supply 
equipment. Please write directly to Raytheon or 
ask your Telephone Supply man for details. 


RAYTHEON RECTICHARGER’ 


RAYTHEON MANUFACTURING COMPANY 


Commercial Equipment Division 
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Waltham 54, Massachusetts 
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net earnings available of about $116,- 
000. 

Therefore, on an annual basis, its 
rate of return on the portion of its 
plant allocated to service in Connecti- 
cut would be about 5 per cent, the 
commission said. Upon taking into 
consideration its earnings from the por- 
tion of its plant attributable to its 
interstate operation in Connecticut, the 
rate of return on both its Connecticut 
interstate and intrastate operation 
would be about 5.4 per cent, under the 
approved schedule of rates and charges. 

The company’s Connecticut net in- 
vestment in intrastate plant was stated 
as $4,666,707, and in interstate $1,322,- 
044, a total of $5,988,751. 

Under the old rates, New York Tele- 
phone had been realizing a rate of 
return of about 3.9 per cent. 


Consolidate Five 
Companies In Iowa 

A new telephone company to be 
known as the South Slope Cooperative 
Telephone Co., Norway, Ia., has been 
organized, it was reported on Apr. 24. 

The corporation headed by Otis Tut- 
tle, president, unites into one telephone 
system the Newhall Farmers Telephone 
Co., the Norway Telephone Co., the 
Watkins Co-op Telephone Co., the 
Fairfax Telephone Association and the 
facilities serving Walford. The new 
company will have about 1,200 sub- 
scribers. 

Officers of the corporation besides 
Mr. Tuttle are H. R. Grovert, Newhall, 
vice president, E. J. Schmuecker, Mar- 
engo, secretary-treasurer, and direc- 
tors, Milton Chadima, Fairfax; Henry 
Schloeman, Norway; Otis Tuttle, Nor- 
way; Frank Volz, Norway; Arthur 
Bodicker, Newhall; H. R. Grovert, 
Newhall; Roy Schminke, Van Horne; 
R. J. Schmuecker, Marengo; and Fred 
Johnson, Walford. 


It is expected that the new system 
will be in operation sometime in 1959. 


Two Oregon Companies 
Ask Rate Increases 


The Oregon Public Utility Commis- 
sioner on May 5 suspended the applica- 
tion for a rate increase of the Colton 
Telephone Co. for a period not to ex- 
ceed six months from June 2. 

The commissioner on May 15 was to 
have heard the rate increase applica- 
tion of the Stayton Cooperative Tele- 
phone Co. 


Wash. Company Asks Raise 


The Washington Public Service Com- 
mission had scheduled a May 8 hearing 
to consider a proposed rate increase for 
Community Utilities, Inc., Quilcene. 
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Canadian Cabinet Refusal 
Affects Utility Accounting 

Canadian public utility companies 
may find themselves involved in new 
accounting procedures for rate-making 
purposes as a result of a cabinet deci- 
sion during the week of Apr. 28 to 
rescind telephone and freight rate in- 
creases authorized by the Board of 
Transport Commissioners on Apr. 12 
(TELEPHONY, Feb. 22, p. 59). 

At stake in both cases was this 
question: 

Can a charge for deferred taxes be 
taken into account for rate-making 
purposes? 


The cabinet has decided that it can’t 
be: 


(1) “Because of the uncertainty as 
to whether and when such reserves will 
need to be drawn down for the payment 
of taxes in future years.” 

(2) Because of “the inequity of im- 
posing upon rate payers the full cost 
of this distant and uncertain contin- 
gency.” 

The decisions, involving increases in 
Ontario and Quebec local and long dis- 
tance telephone rates worth 10.3 million 
dollars a year to Bell Telephone Co. 
of Canada, and a 3.6 per cent freight 
rate raise worth 15 million dollars a 
year to the Canadian Pacific and Ca- 
nadian National Railroads, have wide 
implications for public utility rate- 
making in Canada, it was reported. 

Recently, the transport commission- 
ers looked at annual reports of a large 
number of Canadian public utility com- 
panies, and concluded that the “great 
majority” charged tax reserves to op- 
erating expenses. 

Bell of Canada was quoted as saying: 

“This decision of the cabinet has 
serious implications with respect to the 
company’s financial position and its 
work program. It is not possible to 
comment further, as careful study must 
be made of the over-all situation.” 


Increased Person-to-Person 
Charges Reviewed In Ind. 


The Indiana Public Service Commis- 
sion agreed on May 2 to review its re- 
cent authorization of higher charges on 
person-to-person intrastate long dis- 
tance telephone calls (TELEPHONY, Apr. 
26, p. 90). 


The commission explained that In- 
diana Bell Telephone Co. rates will not 
be questioned, but the same increase 
granted by the commission to all other 
telephone companies will be. 

A group of Gary residents, customers 
of the Illinois Bell Telephone Co., asked 
for the hearing on the ground that 
Indiana Bell alone petitioned for the 


increase, and that other companies 
were not required to show they were 
entitled to the added revenue. 


fll. Commission Approves 
Company’s Rate Increase 

The Illinois Commerce Commission 
on Apr. 24 announced approval of an 
application by the Golden Farmers’ 
Telephone Co. for increased rates. 

The increases will boost the company 
revenue by $3,745.34. 

The classifications, number of sta- 
tions, present and proposed net annual 
rates include: One-party business (34) ; 
$24 to $45; two-party business (nine) ; 
$22.80 to $42.60; one-party residence 
(186) ; $18 to $30; two-party residence 
(12); $16.80 to $27.96; switching sub- 
scribers, $4.50 to $7.50. 

The company serves 235 company- 
owned urban stations and 257 switching 
stations for a total of 492 stations. 


Ohio Independent Requests 
15% Rate Increase 

Van Wert Telephone Co. on Apr, 22 
cited increased expenses and mainte- 
nance costs as the reason for its re- 
quest to the Ohio Public Utilities Com- 
mission for a 15 per cent rate increase 
amounting to $62,726. 

If the increase is granted it will 
provide the company with more than 
a 5 per cent return on its investment, 
it was reported. 


OK Part of New England 
T&T Rate Raise In Maine 

The Maine Public Utilities Commis- 
sion on May 1 reduced by two-thirds a 
proposal by the New England Tele- 
phone & Telegraph Co. for a 3.3 million 
dollar annual rate increase (TELEPH- 
ONY, Apr. 26, p. 90). 

Before giving final approval to a 
schedule to produce the authorized 
1.025 million dollars more a year, the 
commission said it wanted to see evi- 
dence that the various classes of serv- 
ice were being charged their fair share 
of the total revenue. 


The company proposed the 11 per 
cent rate raise last August for its 184,- 
000 Maine subscribers. It said steadily 
increasing costs, particularly wages, 
and the need to increase plant invest- 
ment during a time of rising prices 
had reduced its return on investment 
from 6.15 per cent in 1953—the year 
of the last major increase—to 5.14 per 
cent in 1957. 

The commission order said the com- 
pany would be allowed a rate of re- 
turn of 6 per cent a year on its rate 
base. A company economist had recom- 
mended 74% to 7% per cent. 


The allowed rate of return, the com- 
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mission said, “represents a fair balanc- 
ing of the interests of the investors 
and the consumers and is sufficient to 
maintain the credit of the company.” 

In arriving at a rate base, the com- 
mission accepted Maine plant invest- 
ment of million dollars but 
disallowed a proposed 1.197 million 
dollars for working capital. It said 
the company has available for this 
purpose some 1.9 million dollars in 
funds being accrued for taxes. 


01.000 


The commission refused to allow an 
“attrition” factor of .41 per cent a 
year in the rate of return, which the 
company said should be included to 
offset rising wages and other costs. 
This, the commission said, is based on 
“speculation and conjecture,” not on 
accounting figures. 


Asserting that the only evidence pre- 
sented that the rates are distributed 
fairly between classes of service was 
the personal opinion of one witness, 
the commission said that “it seems 
somewhat disturbing that there would 
be no cost consideration in pricing serv- 
ice to various types of users.” 


The increase authorized by the com- 
mission amounts to 3.4 per cent of 1957 
revenue. The 11 per cent asked was 
an average figure. 


Obituary 


JOHN A. MALONEY, 54, information 
supervisor in the public relations de- 
partment of the Illinois Bell Telephone 
Co., died on May 5 in Chicago. He had 
been ill for a month. 


A former newspaper man, Mr. Mal- 
oney joined Illinois Bell in 1940 as a 
veteran public relations expert. 

Born in Hoboken, N. J., Mr. Maloney 
graduated from Seton Hall College, 
South Orange, N. J. He was a science 
writer for the New York Times in 1927. 

Mr. Maloney came to Chicago in 1928 
as assistant public relations director 
for the Museum of Science and Indus- 
try. 

Mr. Maloney was a charter member 
of the Chicago Press Club, and was 
author of a book, “Great Inventions 
and Their Inventors.” 

Survivors include his wife Agnes M.; 
a daughter, Mrs. Elizabeth Conklin of 
Baltimore; a son, John A. Jr., of Lom- 
bard; a sister, Sister Francis Regina, 
a nun, of Waterbury, Conn., and eight 
grandchildren. 


Wis. Company Asks Rate OK 


A hearing on an application of the 
Badger Telephone Co. for a rate in- 
crease was to have been held May 12 
before the Wisconsin Public Service 
Commission. 
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Jack P. Maguire, center, president, and W. Gilman Snyder, right, vice president 
and chief engineer, admire Central Western Co.’s building, to be constructed in 
Bakersfield, with William Baldwin, chairman of the Greater Bakersfield Chamber 
of Commerce Industrial Committee. The picture was taken at the firm’s temporary 


headquarters in Oildale, Cal. 


Construction Begun For 
California Service Company 


Ground breaking ceremonies were 
held in Bakersfield, Cal., to inaugurate 
the start of construction of the general 
office building for the Central Western 
Co. The company was formed early in 
1957 to provide engineering, operating 
and accounting services for the Kern 
Mutual Telephone Co., the Central Cali- 
fornia Telephone Co. and The Western 
Telephone Co. The new structure will 
provide office space for engineering, ac- 
counting and executive personnel of 
the Central Western Co. and executive 
offices for the three Independent com- 
panies. 


Jack P. Maguire, president of Cen- 
tral Western stated that the organiza- 
tion was founded to increase the effi- 
ciency of the three telephone companies 
by centralization of all functions com- 
mon to them. He further stated that 
Central Western will offer engineering, 
accounting, and operating services on 
a contractual basis to Independent tele- 
phone companies throughout the west- 
ern United States when the new build- 
ing is completed. 


W. Gilman Snyder, vice president 
and chief engineer of Central Western 
stated that the company has budgeted 
5 million dollars to construct new tele- 
phone facilities. The engineering plans 
for the three Independents to be served 
include installing new automatic switch- 
boards, Direct Distance Dialing (DDD) 
equipment and microwave systems as 
well as the design and construction of 


new telephone outside plant facilities. 

The new general office building is 
located on the edge of the Bakersfield 
airport and the company operates two 
aircraft to permit rapid transport of 
engineering and supervisory personnel 
to the territories served by the three 
telephone companies. The companies 
operate in portions of nine counties in 
California, with principle exchanges at 
Weaverville, Garberville, Exeter, Cor- 
coran and Taft. 


SAGE Settlement Plan 
Announced By USITA 


The United States Independent Tele- 
phone Association member letter of 
May 9 announced that the association 
is planning to mail copies of a settle- 
ment plan, between Bell and Independ- 
ent telephone companies which jointly 
provide facilities for SAGE (Semi- 
Automatic Ground Environment). 

This plan is applicable where the 
Independent company agrees with the 
application of filed Bell rates and 
charges. The settlement agreement was 
developed by representatives of the 
USITA and the Bell System. 


It includes a description of the fa- 
cilities to be furnished and procedures 
which can be used to develop cost in- 
formation for the settlements. 


The plan’s settlement approach is 
also considered appropriate for other 
private line systems furnished jointly 
to defense or other government agencies 
where substantial new plant construc- 
tion is required. 
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control cable | 
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Here isa new tool developed by Klein, 
designed to strip insulation from all 
types of control cable, flexible cords, 
PWC, telephone cable with vinyl or 
polyethylene jackets and bus drop. 

Handle of cast aluminum, light in 
weight and with convenient grip; 
knife of tempered tool steel may be 
sharpened and is easily removed for 
replacement. This tool strips insula- 
tion from a few inches to as many 
feet as desired swiftly and simply. 
Does not damage conductors inside 
weatherproof sheath. 

Write for bulletin giving complete 
information. 


FREE POCKET TOOL GUIDE 
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Lincoln (Neb.) T&T Elects 
President, Board Chairman 
Thomas C. Woods Jr. was elected 
president and Frank H. Woods chair- 
man of the board of The Lincoln 
(Neb.) Telephone & Telegraph Co. on 
May 2 at a meeting of the company’s 
board of directors. The newly elected 
president succeeds his father, the late 
Thomas C. Woods Sr., who died on 


Mar. 22 after having headed the com- 


pany since 1946. 


T. C. WOODS JR. 


F. H. WOODS 


Thomas C. Woods Jr. has been as- 
sociated with the Addressograph-Multi- 
graph Corp. of Cleveland, O. since 
1947. During his 11 years with the 
company he spent three years in the 
manufacturing division and eight years 


| in the market development, methods 


and advertising divisions. He has been 
a member of the executive group since 
Feb. 1, 1957. 

Frank H. Woods, son of the com- 
pany’s founder, is president of the 


Sahara Coal Co. of Chicago and has 
served as a member of the LT&T board 
of directors and executive committee 
for many years. 

Thomas C. Woods Jr. attended pub- 
lice schools in Lincoln and then com- 
pleted his high school education at 
Lawrenceville, N. J. He was gradu- 
ated from the University of Nebraska 
in 1943 with a Bachelor of Arts degree. 
Later he attended the College of Law 
at the university. 

He entered the U. S. Army in 1943 
as a private first class and later was 
commissioned a second lieutenant after 
completion of training at the Officers 
Candidate School at Fort Sill, Okla. In 
1945 he became a first lieutenant in 
the 82nd Airborne Division. 

Mr. member of several 
organizations including the American 
Ordnance Association and the Ameri- 
can Society for Engineers. 


Woods is a 


Exide Trains Staff To 
Service New Charger Lines 

Exide Industrial Division of The 
Electric Storage Battery Co., Phila- 
delphia, has just completed the train- 
ing of its nationwide staff in the latest 
techniques of servicing its Electric 
Products battery-charging equipment. 

A series of clinics was held for this 
purpose in March and April, follow- 
ing an agreement which made Exide 
the exclusive marketing organization 
for battery-charging equipment manu- 
factured by the Electric Products Co., 
Cleveland. 


Automatic, Leich Set Up 
Financing for Independents 
A financing program has been made 
available to the Independent telephone 
company customers of Automatic Elec- 
tric Sales Corp. and Leich Sales Corp. 
The 


following is the three-part pro- 
gram: Long-term financing is offered 
to be evidenced by unsecured demand 
until after construction is com- 
then converting to unsecured 
with final maturities ranging 
from five to 25 years depending upon 
the customer’s requirements. Install- 
ment financing is available on an un- 
secured monthly-amortizing basis over 
a period up to five years, and also 
interim financing up to three years 
without amortization in anticipation of 
security sales. 


notes 
pleted, 
notes 


A mortgage on properties is not re- 
quired and there is no commitment fee 
nor financing charge. Interest rates 
depend upon the amount and maturity 
of the financing required and vary with 
changes in the cost of money, the 
companies state. 
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Two Personnel Changes 
At Copperweld Steel 

Gerald D. Sewick has joined the sales 
staff of Copperweld Steel Co. according 
to F. E. Leib, manager of sales. Serv- 
ing the Chicago headquarters of the 
wire and cable division as sales engi- 
neer, his territory includes northern 


G. D. SEWICK . 


Illinois, lower peninsula of Michigan, 
and parts of Indiana, lowa and Wiscon- 
sin. Mr. Sewick has a B.S. degree from 
Iowa State College, Ames, Ia., and 
spent two years in the U. S. Army 
Signal Corps prior to joining Copper- 
weld. 


GORDON CAVANAGH 


Gordon Cavanagh, whom Mr. Sewick 
replaces, has been promoted to devel- 
opment engineer, concentrating on Cop- 
perweld’s newest product, Alumoweld. 
He will be located at Copperweld’s 
home base in Glassport, Pa. After 
graduating from Washington Univer- 
sity, St. Louis, with a B.S. degree in 
Electrical Engineering, he spent sev- 
eral years with the Illinois Power Co. 


and Missouri Power & Light Co. In 
1941 he joined the Iowa Power & Light 
Co. where he remained until his start 
with Copperweld in 1952. Mr. Cav- 
anagh is a member of the American 
Institute of Electrical Engineers and 
was membership chairman and on the 
board of directors of the Iowa section. 


New Sales Policy Announced 
By Universal Controls 

Donald O’Neil, president of Univer- 
sal Controls Corp. on May 16 announced 
a new sales policy for distribution of 
the company’s telephone equipment, 
consisting of computer intercept, digit 
absorbers, trunk digit registers, and 
ringing converters, all used in modern- 
izing existing dial switchboards to meet 
the demands of the Direct Distant Dial- 
ing (DDD) program. 

This equipment, Mr. O’Neil said, was 
designed more than three years ago. 
Since that time it has been developed 
and thoroughly field tested. Several in- 
stallations in various parts of the 
United States have been in operation 
for more than two years. For the past 
year, Universal has had a non-exclusive 
sales arrangement and cooperative ad- 
vertising program with one of the 
leading manufacturers and distributors 
of telephone equipment. 

The new policy now announced makes 
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it possible for any customer to get in- 
formation and purchase the equipment 
through any recognized distributor of 


telephone equipment. An arrangement | 


has been established which is standard 


for all participating distributors, and | 


it is hoped by the Universal company 
management that a major portion, if 
not all, business will be placed through 
such distributors. However, customers 
are at liberty to confer with Universal 


regarding the details of any proposed | 
installation, and may place orders di- | 
rectly with Universal. Customers can | 


then have their orders credited to, and 
billed by, their preferred distributor, 
Mr. O’Neil stated. 


Buckeye Names J. Beckley 
To Head Electronics Sales 

R. L. Hepner, sales manager of Buck- 
eye Telephone & Supply Co., Columbus, 
O. recently announced the appointment 
of John Beckley as manager of the 
newly created electronics sales depart- 
ment. Buckeye was recently appointed 


JOHN BECKLEY 


eastern distributor for Budelman Elec- 
tronics Corp. of Stamford, Conn., man- 
ufacturers of microwave radio equip- 
ment and subscriber carrier products. 

Mr. Beckley’s educational back- 
ground includes electrical engineering 
at the University of Colorado and Uni- 
versity of Wisconsin and business 
administration at the University of 
Illinois. From 1941 to 1956 Mr. Beck- 
ley was affiliated with the Kellogg 
Switchboard & Supply Co. serving in 
various capacities in the industrial 
sales department, then as manager of 
the government and industrial sales 


department, and later as sales manager | 
of the electronics products department. 


Prior to accepting his appointment with 
Buckeye, Mr. Beckley was sales man- 


ager for Panhandle Electric Sales, Inc. | 


In his new position Mr. Beckley will 
work out of the company’s home offices 
in Columbus. 
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eliminates radio interference 


hel, Fear Wale 


KEARNEY GROUND WIRE 


When ordinary staples lose their hold in wood, contact 
pressure drops, and resultant air-gap static causes radio and 
television interference. KEARNEY Non-Static Ground 
Wire Clips prevent this interference by maintaining per- 
manent, high pressure contact with ground wires, entirely 
independent of how tightly the clip is set in the pole. 


When this clip is driven, a hook automatically, perma- 
nently grips the wire, remaining free of all trouble-causing 
air gaps. Inexpensive and easy to drive, this clip holds 
fast in all woods. 


Easy fo install: Just drive clip until point seats firmly in wood. Insert 
ground wire under hook, then drive until hook grips wire and starts 
protruding through slot in body. Bend end of clip over the wire 
and into the wood. 


-358 


JAMES R. KEARNEY CORPORATION ¢ General Offices: 4224-42 Clayton Ave., St. Lovis 10, Mo. 


for BETTER CONSTRUCTION 

vst” KEARNEY 
2 AW 
> YY 
a PRODUCTS 


IS * FAYETTEVILLE, ARK. * SHENANDOAH & CLARINDA, IA 





TELEPHONE CABLE FOR 


FASTER 
SPLICING 


1. STALPETH stripped to the paper insulated conductors. 
2. Soldering lead sleeve to corrugated steel tape. 
3. Neat installation, finished in record time. 


It’s smooth, easy to handle, strips clean quickly and 
easily, splices fast, makes neat, watertight, trouble- in cost! Light weight of General Cable STALPETH 


free joints in minimum time! Whether it is a wiped Cable permits longer spans, with savings in pole 
lead or mechanical closure, STALPETH is excellent line costs or reductions in messenger strand size and 
in moisture and corrosion resistance yet economical pole supports. 

Distributed through: 


AUTOMATIC ELECTRIC SALES CORPORATION, Northlake, Illinois 
LEICH SALES CORPORATION, Chicago, Illinois 


GENERAL CABLE CORPORATION, 420 Lexington Avenue, New York 17, N.Y. 
Offices and Distributing Centers Coast-to-Coast 


for quality and service... specify GENE RAL CABLE 
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this is the 
CREATIVE ENGINEERING FOR ie] te S$ Tt de S$ Te n 


THE PUBLIC UTILITY INDUSTRY 


SINCE 1892 


THESE FEATURES MAKE THE 
YORK-HOOVER 201U76 SERVICE BODY 
THE LATEST 


Yes, these and many more cost-saving features including— 
lightweight, yet rugged construction—adjustable, parti- 
tioned drawers—and flush type, paddle handles—make 
the York-Hoover 201U76 Service Body the lastest in design 
—construction—in overall efficiency. Write for complete 
details today! Make sure you have the latest design 201U76 
Service and Installers Body—the York-Hoover 2 


; 
, | eo tt: Eee ee 
CLIP Dept. 2T, York-Hoover Corporation 


AND MAIL York, Pa. 
TODAY ! 





Please send me a copy of Bulletin No. 937 covering 
your 201U76 Service Body. 


BODY DIVISION 
YORK-HOOVER CORPORATION 


YORK, PENNSYLVANIA 


Name 


Address. 


a a a tn) Or ae 


Senna cnwe = 


| 
| 
| 
| Company 
| 
| 


Truck & Rail 
DIRECT SALES 


Delivery 


COVERAGE 


IN 17 STATES 


LOCAL SALES FACILITIES IN 


GA. & S. 
VA. & W 


Cc. 
. VA. 


N. J. & CONN. 


PIEDMONT 


WOOD PRESERVING COMPANY 
SPARTANBURG, S. C. 


Box 1662 


Tel. 6347 


A complete telephone directory 
publishing service 


300 MONTGOMERY ST., SAN FRANCISCO, CALIF. 


OFFICES: KILGORE, TEXAS * 
BEAVERTON, OREGON 
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EVERETT, WASHINGTON 


Helpful 


TELEPHONE CATALOG—A new 24- 
page telephone catalog has just been 
published by Automatic Electric Co. The 
illustrated catalog describes Automatic’s 
entire line of telephone instruments and 
accessories. Complete ordering infor- 
mation is also given. 

Several new telephones are presented 
One is the Type 83 
which is described by the manufacturer 


in the catalog. 


as a space-saving extension telephone 
that will mount on any vertical surface. 
For business, Automatic lists the Type 
85. 


sion exclusion, and signaling. 


It features two-line pickup, exten- 


All of Automatic’s regular telephones 
are prominently shown in the catalog. 
These are the Type 80 desk telephone, 
Type 90 wall telephone, loud-speaking 
telephone, multiple-line telephone, tran- 
sistorized telephone, and the loud-speak- 
ing conversion set. Most of the tele- 
phones are available in 10 colors. In 
addition, two new telephones are pre- 
viewed in the literature. 


Important telephone accessories are 
featured in the latter part of the cata- 
log. These include secretarial answering 
units, special handsets for noisy loca- 
tions and the hard-of-hearing, auxiliary 
signals and high impedance ringers. 
Other accessories described include dial 
parts and tools, a hand test telephone 
and AE dials. 


A listing of current sales aids avail- 
able to telephone companies is 


given. Request HL408. 


also 


MERCURY INJECTOR REPAIR KIT 
—Channell Cable Splicing Machine Co. 
reports that various surveys have indi- 


TELEPHONY PUBLISHING CORP. 
608 S. Dearborn St. 
Chicago 5, IIl. 


cated that the breakage of binding posts 
is a major cause of trouble in some 
types of cable terminals. Variations in 
the Channell company 
says, cause contractions in the binding 
posts which result in a separation of the 


This 


temperature, 


cap from the square shoulder. 
causes an open pair. 

In its new leaflet, the Channell com- 
pany describes its mercury injector as 
the only means of quickly and perma- 
nently restoring the continuity of the 
pair without costly repairs. 

The injector, the company explains, 
permits mercury to be forced around 
the threads of broken binding posts, 
through the terminal, which re-estab- 
lishes continuity between the cap and 
the square shoulder of the binding post. 
The repair kit consists of a container, 
file, bottle of mer- 
cury with dropper cap, fibre washers, 
and complete instructions on the use 


of the kit. Request HL409. 


mercury injector, 


CABLE SPLICING SLEEVE — The 
Channell S-4 cable sleeve constructed of 
aluminum alloy and designed for use 
on lead, plastic, rubber or aluminum 
cables or any combinations of the vari- 
ous types is described in a new bro- 
chure. The company points out that 
this one-piece, strand-mounted sleeve is 
designed for use on all new construction 
and eliminates the objectionable char- 
acteristics of a split sleeve. The snap- 
strand supports the 
manufacturer, require no tools for in- 
stallation. 


on according to 


The brochure explains that sealing 
grommets are moulded of quality neo- 


Please have the manufacturer send me without obligation further infor- 
mation on the products described in the following numbers: 


HL408 
HL412 


HL409 


——--— 3 


. 
— —3 


Town and State 
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H1i410 
ae 


HL411 
HL415_ 
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> Hydraulic Reel Lift 

> Hydraulic Front Support 
> Spring Suspension 

> Up to 4000 Ib. loads 


All hydraulic operation for easy one-man 
loading and unloading. 


Other Truco Hydraulic Reel carriers avail- 
able in capacities up to 14,000 Ibs. Special 
large capacities built on order. 


TRUCK quipmint co. 


3963 Walnut Street 
Denver 5, Colorado 


EXTRA Holding Power 
QUICKLY Installed 
TOUGH For long life 


EVERSTICK 
ANCHORS 


For new construction and maintenance 
— Everstick Anchors speed up work and 
provide dependable anchorage on all 
types of jobs. Made of resiliant, rust 
resistant malleable iron. The toughest 
anchors made. Write for bulletin. 
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prene to provide weather resistance. The 
sleeve, as described, is salvageable upon 


relocation of plant and with the addi- | 


tion of two new grommets can be again 


placed in service. Nine parts are han- 


| dled during installation the company 


| 
} 
| 
| 
' 


says. 


One tool is required for installation. | 
This can be a special spanner wrench | 


furnished by the manufacturer, or an 
ordinary pipe wrench. 


The S-4 sleeve is designed to meet all 
conditions—straight through splices or 
branch splices from either or both ends. 
It will accommodate up to 202-pair 26- 
gauge lead or 101-pair plastic straight- 
through splices, according to the bro- 
chure’s capacity table. Request HL410. 


CHEMICAL BRUSH CONTROL 
“Before Trouble Starts,” a new publica- 
tion of the Dow Chemical Co., discusses 
the use of modern herbicide chemicals 
the most efficient 


as and economical 
method of controlling vegetation along 
sub-stations, and in 


right-of-ways, in 


storage yards. 
The brochure illustrates various chem- 
icals adapted to utilities’ needs as well 


as application programs. A special book- | 
let included with the brochure discusses | 


leaf-stem sprays, stump control and 
bark treatment giving data on 
where to use and when and how to 
apply for each condition. Request HL- 


411. 


basal 


TEMPERATURE CONTROLS—A new 


temperature catalog is now 
available from United Electric Controls 
Co. Designated as “Condensed Catalog 
400,” this eight-page catalog furnishes 
specifications in addition to necessary 
descriptive data. Describing a variety 
of both local mounted and remote bulb 
temperature the catalog in- 
cludes general purpose, dual switch, ex- 


plosion-proof, and indicating type units. 


controls 


controls, 


The company says the catalog is de- 
signed to provide sufficient information 
so that the buyer can actually order the 
units without intermediate correspond- 
ence or delay. The format of the cata- 
log includes purposes, 
capabilities, applications, 
special features and variations for each 
control, 


illustrations, 
limitations, 


Containing over 160 standard types 
and models, the catalog is classified for 
rapid reference and readability. The 
essential specifications are presented in 
charts arranged for quick identification 
of the appropriate model number. 


NATCO 


CLAY CONDUIT 


Costs less in 
the long run 


ovary 
Ctay Prooucts 
Simce tee 


The proved and 
rd felalelolge Mi sleeli-lailola) 
for 


Underground Telephone Cables. 


Highest quality‘and full line of shapes. 


NATCO CORPORATION 


327 Fifth Avenue, Pittsburgh 22, Pa. 





the SAFETY tool 
for TIGHT places 


Designed to operate more efficiently, 
than the ordinary sledge and star 
bit, it's really proven its value where 
there's not enough room to swing a 
hammer. Penetrates a concrete wall 
up to 12” thick. Reciprocating mo- 
tion of the weighted handle does 
the work. True one-man operation 
with built-in safety. Masons, car- 
penters, electricians, plumbers, line 
crews, in fact every service truck 
needs this M-pact-O tool. 

A TERRIFIC SAFETY VALUE 
ONLY $14.95 F.0.B. LAKE CITY 


Complete Set consists of three, oil- 


| hardened drills in sizes 2”, 5%”, 4” 


U. E. design catalog sheets, with spe- | 


| cifications and drawings, can be ordered 


the company says by referring to the 
type control design sheet indicated 


Drills 
Larger drill sizes 
Order from: 


and impaction Head Handle. 
quickly interchanged. 
available on request. 


ENGINEERS TOOL COMPANY 


“4 MAIN 1 
LAKE CITY OWA U.S.A 





®DEOP e BRIDLE 


Acc 
BEA 
ECC 


BINATION HARD TO 
FOR LONG-RUN 
OMY AND RELIABILITY 


DISTRIBUTED BY 


LLOGC_;.. 


KELEDGG SWITCHBOARD 
AN@ SUPPLY COMPANY 


A DO sion of International Telephone 
ind Telegraph Corporation 


MANUFACTURED BY 


GENERAL 
INSULATED 
WIRE WORKS, 
INC. 


PROVIDENCE, R. I. 


under each type of control in the cata- 
log. Certain special features and varia- 
tions are described so that special adap- 
tations may be clearly visualized in most 
cases. Request HL412. 


TRUCK REGULATIONS — The new 
1958 edition of “Truck and Trailer Size 
and Weight Restrictions,” a pocket-size 
booklet compiling the laws of all 48 
the District of Columbia 
regulating size and weight of trucks and 
trailers, has been prepared by the re- 
search department of the Four Wheel 


states and 


Drive Auto Co., truck manufacturers. 


This is the 28th printing of the book- 
let, of which more than 500,000 have 
been printed and distributed since its 
August of 1933. A 
service of Four Wheel Drive Auto Co. 
to the trucking industry, the booklet 
has been prepared with the assistance 
of state officials, the company 


introduction in 


says. 
These officials have checked and ap- 
proved the regulations and interpreta- 
tions relative to their individual states. 
According to the Four Wheel Drive 
Company the data presented in most 
eases is likely to hold until mid-1959. 
Request HL413. 


POLE HARDWARE—With the re- 
design of many of their present pole 
hardware products and the development 
of additional ones, the Pole Hardware 
Division, Malleable Iron Fittings Co.., 
has issued a catalog offering telephone 
companies a complete new line of pole 
hardware. 


In past years distribution of MIF 
pole hardware was limited largely to 
telephone companies in the northeast- 
ern states but nationwide distribution is 
planned for the line in the future. Out- 
standing items as listed by the manu- 
hooks, featuring 
exceptional holding power and ease of 
installation, guy clamps of several dif- 
ferent design types to accommodate a 
wide range of conditions, cable clamps, 
and cable suspension clamps, and spar 


facturer are guy 


connectors incorporating the basic prin- 
ciples of the MIF grid gain. 
Construction material for all items is 
malleable iron, for which the advantage 
noted by the company is that the mech- 
anized casting process provides first 
cost economies. That is, it is possible to 
distribute the metal in each piece so as 
to get maximum strength where it is 
needed, without extra cost, and that the 
malleable casting, inherently resistant 
to corrosion, takes an extra heavy gal- 
vanized coating to further increase this 


| resistance and get longer life. 


This new 12-page illustrated catalog 
describes each item in the line fully, 


gives information on what to look for 
when selecting pole hardware and gives 
specifications, packaging data and prices 
of all items. Request HL414. 


GROUNDLINE BOOKLET — “Here's 
How to Stop Groundline Decay,” a 
booklet published by the Utilities Divi- 
sion of Osmose Wood Preserving Co. 
of America, Inc., brings up to date the 
three basic objectives of a comprehen- 
sive pole inspection and treating pro- 
gram. 

Osmose says these objectives are: (1) 
safety of climbing personnel; (2) con- 
tinuity of service for customers and (3) 
eliminating expensive, unnecessary re- 
placements. 

The booklet includes information on 
the characteristics of groundline decay, 
advantages of groundline treating, the 
halting of decay in its tracks; personnel, 
material and equipment; the economy 
program for a given company. Request 
of groundline treating, answers to typi- 
cal questions and the planning of a 
program for a given company. Request 


HL415. 


Extend Band Reallocation 
Date, Lenkert Urges FCC 

Immediate action by the Federal 
Communications Commission to change 
the effective date of its recent 890-940 
megacycle reallocation and common car- 
rier license freeze to Jan. 1, 1959, has 
been urged by Lenkurt Electric Co. 
of San Carlos, Cal. 

Independent and Bell telephone com- 
panies in more than half of the state 
have been using the 890-940 megacycle 
radio frequency band for microwave 
relay of telephone circuits. 

The FCC on Apr. 18 reallocated the 
band to government and radio-position- 
ing service to be shared with industrial, 
scientific and medical users. It stipu- 
lated that effective two days prior to 
issuance of the orders, no further li- 
censes would be granted to common 
carriers in the band. 


In a telegram to FCC Chairman John 
C. Doerfer, Lenkurt Vice President 
Philips B. Patton asked that the freeze 
date be moved to next Jan. 1, stating 
that “commission failure to respond 
favorably to such a reasonable request 
would cause incomprehensible disloca- 
tions to vital civilian and defense cir- 
cuits whose complex network planning 
is midstream.” 


Patton’s telegram stated that “there 
are several long-planned 890-940 mega- 
cycle common carrier radio systems 
which telephone companies expect to 
install in the next few months. 


“Each is part of a great complex of 
telephone plant arrangements to pro- 
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“The 5:15 Earthbound 
Flight is due now...I'll 
see you soon, Clara.” 


Follow the trend to Reynolds outdoor booths for extra revenue 


Who knows? New, profitable locations for Reynolds Aluminum Outdoor 
Telephone Booths are being discovered every day. Meanwhile, until that 
age of space travel arrives, you can count on extra-revenue business right 
here on earth! 


OFFER MANY ADVANTAGES 
Rustfree — Weatherproof 
Portable— Easy to Set Up 


‘ Perfectly Ventilated 
The demand for easy-to-set-up outdoor booths in heavy traffic areas Roomy, Clean, Convenient 


steadily increases. The trend to huge suburban shopping centers makes Easy to Maintain 

them a must. Large housing developments, our expanding road program @ Weigh only 345 lbs. Erected 

(including new gas stations and restaurants), theaters, sports arenas, 

construction projects—all welcome these convenient outdoor booths. 
Now is the time to cash in on this additional business. Here’s revenue The Finest Products 
over and above your regular indoor paystation income. And when in- 
door locations are inaccessible at night or week ends and holidays, these 
bright, attractive booths “flag down” users 24 hours a day! 

Now, completely assembled booths available at reduced prices. 

Write for prices and specifications. Address: Reynolds Metals Company, REYNOLDS St ALUMINUM 
Richmond 18, Virginia. 


Made with Aluminum 


are made with 


Watch Reynolds All-Family Television Program 
**DISNEYLAND,"’ ABC-TV 


REYNOLDS ALUMINUM OUTDOOR TELEPHONE BOOTHS 
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WHAT'S NEW 


MODEL PE-G 
rere Ventilating Heaters 
with 300 watt DC generator 


Especially designed for year round under- 
ground operations of telephone, telegraph, 
gas, water and electric utilities. Provides 
300 to 800 cu. ft./min. fresh air in sum- 
mer, heated fresh air in winter. Attached 
300 watt generator provides current for 
light. Complete unit operates on propane. 
Weighs 74 Ibs., portable. Model PE same 
as above only without generator. Electric 
models also available. 


Write or phone for 
Complete Details 


Select Distributor- 
ships Still Available 


MORRISON-PELSUE CO. 


2256 So. Delaware St. 
RAce 2-2834 Dept.8 Denver 23, Colo. 


TELE -MUFF Jr. 


The Head Set Ear Cushion 
Designed Especially for 
Switchboard Operators 


J 


Made of Soft Pliable 
Vinyl Foam 
@ Easy on Ear 
@ Inexpensive 
® Attractive 


Write for Details 


Thanks for your splendid re- 
sponse. All orders being 
shipped promptly. 


TELE-MUFF CO. 


Box 832 
San Fernando, Calif. 


vide immediate and vital defense cir- 
cuits which must be provided in the 
public convenience. Technical and ad- 
ministrative rearrangements required 
in particular situations are utterly im- 
possible to accomplish without notice.” 

The Lenkurt official commented that 
he did not believe the commission un- 
derstood the damaging effects of its 
Apr. 16 cutoff date, or it would not 
have taken such action. 

“We are dismayed,” he said, “that 
the Office of Defense Mobilization 
would ask, or the commission grant, 
this reallocation and license stoppage 
with no notice, leaving the telephone 
industry without any usable space in 
the vital 900 megacycle area. 

“We believe that responsibilities of 
communications common carriers to 
public and national defense require any 
890-940 megacycle reallocation to be 
accompanied by reasonable notice and 
compensatory common carrier alloca- 
tions in the 900 megacycle area.” 

Patton said a formal petition to the 
FCC for a stay of execution of its 
order until Jan. 1, 1959, would be filed 
the week of May 12. 


Isbell Wins A. B. Chance 
Anchor Hall of Fame Award 

The A. B. Chance Co. has estab- 
lished the “Anchor Hall of Fame” 
award to give recognition to individuals 
who have made outstanding contribu- 
tions to the earth-anchor field. The 
award is dedicated to the memory of 
the late A. B. Chance, the founder of 
the company, who developed the Never- 
Creep anchor. 

The first award, presented by F. Gano 
Chance, president of the Chance com- 
pany, was made recently to Jackson T. 
Isbell. Mr. Isbell is assistant to the 


J. T. Isbell, right, is shown as he re- 
| ceived the “Anchor Hall of Fame” award 
established by the A. B. Chance Co. 
Presenting the award is F. Gano Chance, 
company president. 


company president. In token of his 
selection, he received a plaque citing 
him “for his contribution in the devel- 
opment of the Wej-Lock anchor, his 
ideas for improvements to the Chance 
Steel 4-Way Expanding anchor, and for 
his major contribution to the 
all anchors.” 


sales of 


Selection of award winners is made 
by the board of directors of the Chance 
company. The award is not limited to 
Chance personnel. An award-winner, 
in addition to receiving a plaque bear- 
ing a suitable citation, has his name 
engraved on a master “Anchor Hall of 
Fame” plaque, which hangs in the home 
offices of the Chance company, in Cen- 
tralia, Mo. 


Tax Law Inadequacy 

“The inadequacy of depreciation re- 
covery allowed by the tax laws 
(replacement costs of facilities are 
three to six times those of 1940) is an 
indisputable fact that the tax laws do 
RoGer M. BLouGH, 
United States 


not recognize.’’ 
chairman of the board, 


Steel Corp. 


TUDOR AND YAGER, INC. 
Telephone Construction 


TIPTON, INDIANA 
Phone OSborne 5-2267 


YATES CONSTRUCTION CO. 


"Specializing in 
Telephone Construction” 


icers, i lastallers, Equip- 
Installers, Construction crews. 


1507 SOUTH SIXTH ST. PADUCAH, KY. 
TELEPHONE 2-4623 


Cable 


E. A. BOCK CONSTRUCTION CO., INC. 
Specializing in underground and 
utility plant construction. 

P.0. Box 836 Tele. £-4388 
Meyer & Moeller Rds. Fort Wayne, Indiana 


OREGON—WASH.—IDAHO 
CABLE SPLICING 


(R.E.A. SPECS) 
New Construction—Maintenance 
“Trouble Shooting a Specialty’’ 


VINCE HAGEN 
1078S HIGHLAND SALEM, OREGON 
EMpire 4-9148 
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INSPECTION SERVICE AT 
TIMBER TREATING PLANTS 


Of poles, crossarms, and preservative treet- 
ments. Analyses of wood atives. 
Consulting ‘and specification w: 
inspectors stationed throughout vu. S.A. 
A.W.WILLIAMS INSPECTION CO., INC. 
MOBILE, ALABAMA 








CABANISS-POGUE COMPANY 


Consulting Engineers 


Appraisals—Cost and Rate Studies 
Financial Assistance 


GRANT BLDG., ATLANTA, GEORGIA 


CARL C. CRANE, INC. 


Consulting Engineers 
2702 Monroe Street, Madison 5, Wis. 
Telephone CEdar 3-4210 


ENGINEERING ASSOCIATES, INC. 


Consulting Engineers 


79 W. PEACHTREE PLACE, N. W. 
ATLANTA, GEORGIA 
TELEPHONE: JAckson 3-5925 


McGRATH 
ENGINEERING, INC. 
Consulting Engineers 


209 West 6th Street 
TOPEKA, KANSAS 


Telephone CE 2-2358 


SLOAN, COOK & LOWE 
CONSULTING ENGINEERS 


Appraisals—Original Cost Studies 
Plant, Traffic and Commercial 
Cupenertng 


Tel: FRanklin 2-5924 


120 S. Le Salle 
Chicago 3, Ill. 


ROBERT E. FOLEY 
CONSTRUCTION CORP. 
ee ts an. 

of Overhead and Under- 


ground Telephone nt. Complete supply of 
poles available for emergency 


48 GRISWOLD STREET 
BINGHAMTON, N. Y. TEL. 2-7215 


CREOSOTED SOUTHERN YELLOW PINE 

LOW RESIDUE COAL TAR DISTILLATE 

“Truck Delivery Our Specialty" 
THE BAKER 008 PRESERVING COMPANY 


ARION, OHIO 
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Northern white cedar 


e 
Western red cedar 
Best for durability... poles from 


National Pole 


National Pole and Treating 
Division, Minnesota and 
Ontario Paper Company 

Investors Building— Minneapolis 2, 
ys Branch Offices: Chi- 
. Spokane. Plants .— 
Yards: ; Minneapolis. Hill- 
yard, Wash 


ATLANTIC 


Creosoting Co., Inc., 17 Battery Pi., N. ¥. C. 
Creosoted Pine Poles ©@ Crossarms 


PLANTS AND OFFICES 


Boston, Mass. Portsmouth, 
New York, N. Y. Philadelphia, ‘Po. 
Sevanach, Ga. 


B. J. Carney & Co., 100 N. 7th St., 
mo cong ve Minn.—Western red cedar 
poles. entrex Butt Treated or Plain. 


Cascade Pole Co., P.O. Box 743, Ta- 
coma, Wash.—Creosoted Douglas Fir 
and Cedar Poles. 


Cc. M. Christiansen Co.—Northern 
White Cedar Poles, Pentachlorophenol 


treated. Plant and Yards, Phelps, Wis. 





Dierks Forests, Inc., Wood Preserving 
Division, 810 Whittington Ave., Hot 
Springs, Arkansas. Southern Pine select 
poles, all sizes and lengths, pressure- 
treated, creosote or penta. Prompt 
shipment. 





FOR YOUR 
DESK AT WORK 


AND HOME 


Ideal for gifts, 
prizes 


Bantam colored telephone, weighted, —_— 


al ball point pen trimmed in 
Telephones in ivory, sand beige 


por 

Only $3. 25 complete, pos 

— order to W. H. parker. 4817 Lorraine 
my *- Diego 15, Calif. 








& BODY CO. 


CLINTONVILLE, WISCONSIN’ “St om 


UTILITY TOOL - Roa 














Sooteger © & ey Co., 80—8th Av- 
enue, York N. Y.—Creosoted 

ies and Cross a Plants: Jackson- 
ville, Fla., Norfolk, Va., Eddington, Pa. 





International Creosoting and Construc- 

tion Co., Galveston, Texas.—Creosoted 

thern Yellow Pine Poles. Plants 
Beaumont and Texarkana, Texas. 


international Ay a Co., Long Bell! Di- 
vision, 926 Grand Ave., Kansas City, Mo, 
—Pressure-treated Southern Pine’ and 
Douglas Fir Poles. Creosote and Penta 
preservatives. 





Montana Pole & Treating Plant—Box 
- Ror Montana. Penta-Pressure 
Lodgepole Pine and Western 

a Poles, Inquiries invited. 


Texas Creosoting Company—512 Main 
Street, Orange, Texas—Creosoted South- 
ern Yellow Pine and Douglas Fir Poles. 
Can also treat with ‘‘Penta. 


F TELEPHONE 
42-3341 


CULLOM & GHERTNER CO. 


PRINTERS + LITHOGRAPHERS 
600 21ST AVE., N. + NASHVILLE, TENN. 








CLASSIFIED SECTION 


Rates 15 cents per word payable in advance. Minimum charge $3.00 for 20 words or less. 
Classified advertisements must reach us 8 days before publication date. 


POSITION WANTED 


and equipment specifications. 
Box No. 4093, c/o TELEPHONY. 

ACCOUNTANT—age 39, desires ac- 
counting position in Class A company. 
Seventeen years accounting experience, 
nine as auditor of Class companies. 


Wish to relocate. Write Box No. 4094, 
c/o TELEPHONY. 


CABLE SPLICER—age 27 desires per- 
manent location. Experienced in all 
types and sizes of cable. Pressure ex- 
perience. Will accept other duties with 
splicing. Write 704 W. Muller St., 
Paragould, Ark. 


FAMILY MAN, 38, with 10 years 
accounting experience in all phases of 
general accounting desires to locate 
ee with progressive telephone 
company. 
request. 
LEPHONY. 


Write 





HELP WANTED 


MANAGER FOR TELEPHONE 
COMPAN Y—750 subscribers, 750 miles 
of line. Must know REA telephone 
accounting and commercial accounting. 
Please state age, qualifications, refer- 
ences and wages expected all in one 
letter. Address all correspondence to 
Dunn Telephone Mutual Aid Corp., 
Killdeer, N. D. 


AVAILABLE — CONSULTANT for | 
DDD (automatic toll ticketing) studies | 


| perience. 





esumé and references upon | 
Write Box No. 4095, c/o TE- | 


HELP WANTED 


WANTED: Telephone Installers, 
Cable Splicers, Linemen, Central Office 
Installers. Yates Construction Com- 

any, 1507 South 6th St., Paducah, 
<entucky. Telephone 2-4623. 


CABLE SPLICERS, Station Install- 
ers, Equipment Installers, Linemen. 
Experienced men needed. ag work, 
good pay. Henkels & McCoy, 1211 Ken- 
more Avenue, Elkhart, Indiana, or 6100 
N. 20th St., Philadelphia, Pa. 


EXPERIENCED TELEPHONE 


CARRIER AND RADIO MEN pre- | 


ferably with some dial switching ex- 
Must have at least second 
class radio license. Specialized train- 
ing will be given right men. 


1080, Tallahassee, Fla. 


of system operation including outside 
plant, traffic, commercial, and central 


| office equipment. Experience with REA 


procedure desirable. Please submit out- 


| line of education, employment history, 


telephone experience and salary re- 
quirements, including age and recent 
photograph, to Mr. William E. Amy, 


| president, The Eureka Telephone Co., | 


Inc., Corydon, Ind. 





SWITCHBOARDS 


and EQUIPMENT 


No. BD-110 Complete Switchboards with 
rubber cables, jacks, lamps, relays, etc. 
(Circuit equal to W.E. No. 12 Switchboard) 
Very Good Used Condition. 


PARTS FOR WESTERN ELECTRIC No. 12 SWITCHBOARDS 
W.E. No. 275 Jacks on No. 217-A mtg. (20 per) 


W.E. No. 141 Jacks on No. 112 mtg. 
W.E. No. 365 Jacks on No. 136 mtg. 


(20 per) 
(10 per) 


W.E. No. 12-B Lamps on No. 137-B mtg. (20 per) 
W.E. No. 55-A Designation Strips 


W.E. No. R-2007 Relays 


W.E. No. G-101 Relays 


W.E. No. 2MF Condensers 
(Above Parts All Reconditioned — Excellent Condition) 


Whatever Your Needs ..... It Pays to Call on BUCKEYE! 


BUCKEYE TELEPHONE & SUPPLY CO. 


Dept. T, 1250 Kinnear Rd. 


HUdson 8-0655 


Columbus 21, Ohio 





Reply, | 
Attention C.0O.E. Engineer, P. O. Box 








CABLE SPLICERS 


Well experienced 


NEALE 
CONSTRUCTION CO. 


3100 Topeka 
Topeka, Kansas 


WANTED TO BUY 


— 3 | WISH TO PURCHASE TELEPHONE 
SYSTEM MANAGER: Telephone | 
| System with approximately 4,000 sub- 
| secribers located in rural Southern In- 
| diana desires manager. Kellogg Cross- | 
| bar and Relaymatic equipment in use. 
| Must have experience with all phases 


COMPANY. Write giving complete de- 
tails to M. M. Goldberger, 55 Glenwood 
Ave., East Orange, N 


LEICH 901s. 


We buy, we sell Leich 


| 901s. Write for current market prices. 


Telephone Co., Turtle Lake, Wisconsin. 


TELEPHONES—all types—any con- 
dition; candlesticks, wall sets, etc. 
Write advising quantities available. 
Our truck will pick up. Reply to Box 
No. 3952, c/o TELEPHONY. 


LEICH 901 TELEPHONES and 
parts, also S.C. 1248 magneto sets and 
parts. Write: Telephone Engineering 
Co., Simpson, Penna. 


WESTERN ELECTRIC M-1 carrier 
telephone equipment. Needed: power 


| line chokes—KS 13580, 81, 82, 13597, 


Multi-subscriber termi- 
Comm. Term—Sub, 


any condition. 
nals, Chan 6 


| Terms, Chan 4 Comm. Term—Chan 3 


Sub Terms, Chan. 2. Write Homer 


| Telephone Co., Homer, Alaska. 


FOR SALE 


2-position Kellogg magneto switchboard 
320 lines—7 trunks 
16 cord circuits per position 


| 1 MDF Cook 


1 U75A Flotrol wall mounted 


| 1 Holtzer-Cabot standby power unit 


75 Kick Coils C-161 

1 Schauer PRO5004 Electrox rectifier 

Several common battery and magneto 
phones 

These items available after August 1, 
1958. 

Greenwood Telephone Co., Inc., Green- 
wood, Wis. 


Need help? Need « job? Something 
to sell? Something to buy? For best 
results and quick results use 
TELEPHONY's 
Classified Advertising Section 


TELEPHONY 





FOR SALE 


WESTERN ELECTRIC NO. 392 
LOUD BELLS. Refinished and tested, 


with condenser—$6.00 each. Telephone | 


Equipment, Inc., Montrose, Mich. 


CONVERTING TO DIAL? Let us 
make it easy for you. We can furnish 
immediately, to your specifications, a 
North CX-100 or CX-200 Automatic 
Switchboard in excellent condition. We 
can install it for you. We can also 
furnish rebuilt dial telephones for your 
entire system. Ask about our financing 


plan. Telephone Equipment, Inc., Mont- | 


rose, Mich., Telephone NEptune ’9-5211. 


STROMBERG-CARLSON SUPER | 


SERVICE toll switchboard consisting 


of 24 single positions, two panels per | 


Universal Cord Circuit 
Also four single positions, 


position, 
B-34630. 


two panels per position, Cord Circuit | 


SO-10121 modified. Northern Ohio Tele- 
phone Co., Equipment Superintendent, 
Bellevue, Ohio. 


TWO COMPLETE AUTOMATIC | 
ELECTRIC COMPANY automatic tele- 


phone exchanges. Separate 300 and 100 
line units. Can be used together as 
400 line unit or at separate locations 


with trunk lines between. Good work- | 
Can be seen in actual work- | 


ing order. 
ing condition. Also testing equipment, 
cable, spare parts and supplies. 
ized list on request. 
Purchasing Dept., Attention: J. R. 
Gothreau, Berlin, N. H 


GUY AND MESSENGER STRAND. 
Used temporarily as power neutral and 
is in excellent condition. In coils or 
reels. Samples on request. 9/32-inch 
utility grade, double galvanized, 4600 
pound breaking strength, weight 164 
pounds per M. Price 10 cents per 
pound or $16.40 per M. Ten per cent 
discount on 5,000 feet or more. Write 
R. T. Lindh, 10461 Blaisdell Ave., 
South, Minneapolis, Minn. 


RECLAIMED 
SLIGHTLY USED WIRE 

DISTRIBUTION — 6-pair #19 Copper 
solid, Color Coded. With heavy sup- 
port wire, 300 or more feet per run, 
— Few splices per coil @ 7 cents per 
foot. 

DISTRIBUTION, SAME AS ABOVE, 
(BLACK, NOT COLOR CODED) 
@ $55.00 per M. Ft. 

DROP WIRE. NEOPRENE, COPPER- 
WELD CONDUCTORS, 90 or more 
Feet per run. Each run separate coiled, 
@ $11.00 Per M. Ft. 

QUOTATION, 

F.O.B. CHICAGO, ILL. 


INDEPENDENT TELEPHONE 
REPAIR CO. 
2137 West 2ist St. Chicago 8, Tl. 
LAfayette 3-5439 


MAY 17, 1958 








Item- 
Write Brown Co., | 





LEAD CABLE ..... BIG SAVINGS 


Western Electric A-1 original factory lagged reels 
909 pr. +22 ga. (single paper lead, jute) 
20 reels, 330 ft. per reel 
Ideal for direct burial or duct 


1515 


#24 ga. (single paper lead) 


10 reels, 630 ft. per reel 
F. O. B. Lexington, Kentucky 


Must be moved this week 


Priced to sell NOW 


Guaranteed perfect — Shipped on approval 


CABLE TERMINALS with lead stub 
W.E., A.E., Cook and Reliable 


New at surplus prices 


Only 75,000 lbs. left 


COPPERWELD LINE WIRE, + 12 (.080") 40% cond. 


new factory coils (average 100 Ibs.) 


A-1 export wrapped 


Mghtly CmrmteSE 2. cc ccc cccccccccccesevcecsces 


.32¢ Ib. 


quantity discounts FOB Los Angeles 


The Telectric Co. 


1218 Venice Boulevard 


Los Angeles 6, California 


Richmond 8-2249 


Construction Crews Station Installers 
Central Office Installations 
Cable Splicers Complete Engineering 
HENKELS & McCOY 


6100 North 20th Street Box 270 
Philadelphia, Pa. Elkhart, Indiana 


CABLE SPLICERS ¢ LINEMEN 
STATION INSTALLERS 


STEADY WORK, GOOD PAY 
MIDWEST LOCATION. 


The Weikel Line Company, Inc. 
FORT WAYNE, IND. 


TELEPHONE PRINTING 


By People Who Know 
the Telephone Business 
SEE THE SUTTLE CATALOG 


SUTTLE EQUIPMENT CORP. 


LAWRENCEVILLE ILLINOIS 


ORDER FROM L. E. S. 


AND PAY LESS 
LINEMEN’S CONSTRUCTION TOOLS 
PROMPT DELIVERY FROM STOCK 


aena tor Bargain Stock List No. LT. 


LINE EQUIPMENT SALES 
229 So. Dearborn St., Chicago 5, Ill. 








EMPIRE 


—3-wire & 7-wire Strand 

—Stainiess & Galvanized. Lashing Wire 

—Pole Line Hardw: 
—— for the Communications In- 


EMPIRE STEEL & WIRE CORPORATION 


1506 Wesley Ave., Erie, Pa. Phone 86-542 








FOR ALL OF YOUR CEN 
PBX re bly gue 3 ne 


ENLARGEMENTS, ICATIONS, AND 
T. E. i. 


TELEPHONE ELECTRONS INSTALLATION CORP. 
Hayes Bidg., Tenth St 


+» Erie, Pa. 
CAN WE SE ow SERVICE To vou? 





Acme Visible Records, Inc.........- 
Alphaduct Wire & Cable Co., The.. 
Altec Lansing Corp 
Aluminum Company of America... 
American Chain & Cable Co., Inc. 
Page Steel & Wire Div 
Wright Hoist Div 
American Creosoting Corporation. . 
American Electrical Heater Co..... — 
American Steel & Wire Co 
American Telephone & 
UII GK oo 05 55 0 oc eee ees 38-38 
Anaconda Wire & Cable Co 
Ansonia Wire & Cable Co., The.... 
Arrow Fastener Co., 
Atlantic Creosoting Co., The...... 59 
Automatic Electric Sales 
SR 8-9, 12, 29, 32-33 
Bakelite Company — 
Baker Wood Preserving Co........ 5 
Barber Advertising 
Specialties, Walt 
Barber-Greene Co. 
Bartlett Tree Experts............ 
Bashlin Company, W. M 
Bell Telephone Laboratories, Inc... 
Benner-Nawman, Inc. ............ 
Berry & Co., L. 
Bethlehem Steel Co 
Biddle Co., James G 
Bishop Manufacturing Corp 
Blaw-Knox Company 
Bock Construction Co., Inc., 
British Insulated Callenders’ 
oS eS ee er ae 
Brown Company 
Buckeye Telephone & Supply Co... 
Burgess Manning Company 
Ee ae ere 27 


C&D Batteries, Inc 

Cabaniss-Pogue Co. .............. 59 

Cable Spinning Equipment Co..... 

Caleulagraph Company 

Chance Co., A. B 

Chase Brass & Copper Co 

Cleveland Inst. of Radio Electronics 

Colorado Fuel & Iron Co., The.... 

Commercial Cord and Supply Co... 

Communication Equipment & 
re 

Consolidated Electrodynamics Corp. 

Cook Electric Company 

Copperweld Steel Co.............. — 

Comme, In@.. Ctl C..i ccc cece. 

Cullom & Ghertner............... f 

Cushman Motor Works, Inc 


Davis Construction Co............ f 
Diamond Expansion Bolt Co., Inc... 
Donnelley & Sons, R. R 

Dow Chemical Co., The 

Duo-Safety Ladder Corp 


Edmund Scientific Company 

Electric Specialty Co 

Empire Steel & Wire Corp 
Engineering Associates, Inc....... 5% 
Engineers Tool Co 

Everstick Anchor Co 

Exide Industrial Division— 

The Electric Storage Battery Co. 
Fairbanks, Morse & Company 
Fitchburg Engineering Corporation 
Foley Construction Co., Robert E.. 59 
General Cable Corporation........ 52 
General Insulated Wire 

WI, kc cs cas ccubeacvoaa 56 


62 


to ADVERTISERS 


Page 

General Machine Products Co., Ine. — 
General Telephone Directory Co... . 
Goodrich Chemical Co., B. F., The. . 
Gorman-Rupp Company 
Gould-National Batteries, Inc...... 
Graybar Electric Co.............. 
Greenlee Tool Co 
Hagen, Vince 
Haley & Co., R. 
Harris-McBurney Company 
Henkels & McCoy 
Highway Trailer Company 
Hilti Rapid Fastening Systems, Inc. 
Hirsch Organization, Inc., Gustav. . 
Holan Corp. 
Holub Industries, 
Hubbard & Company 
Indiana Steel & Wire Co 
Ingram-Richardson Mfg. 
International Business Machines 

IRE edichcincs S <iiuih es 4h ¥ 32 wie a >< 
International Harvester Company. . 
Irwin Auger Bit Co 
Johns-Manville 
Justrite Mfg. Co 


Kander & Company, Allen 
Kearney Co., Jas. J 
Kellogg Switchboard & 

INES, onlin nes e0 0 ow od 6-7 
Kennecott Wire & Cable Co 
Killoren Company - 
Klein & Sons, Mathias............ 48 
Kleinschmidt Laboratories, Inc..... 
Koiled Kords, Inc 
Koppers Co., Inc. 

Tar Products Div 

Wood Preserving Div 
Leich Sales Corporation 
Lindsay Telephone Supply Co...... 
Line Equipment Sales............ 61 
Lorain Products Corp., The 
Lynch Carrier Systems, The 


Magnolia Chemical Company, Inc.. — 
McCabe-Powers Auto Body Co..... — 
McGrath Engineering, Inc......... 5 
Monsanto Chemical Co.— 


Plastics Div. 


Murphy Engineering Laboratories. 
Natco Corporation ............... 55 
National Electric Products Corp.... — 
National Pole & Treating Div...... 59 
National Standard Co............. — 
National Telephone Supply 


age Bd, Sa ie ee Saearge Back Cover 
Neubauer Manufacturing Co 
Neuses, Inc., P. K 
North Electric Company 


WESTERN REPRESENTATIVE: 
McDonald-Thompson, 625 Mar- 
ket St., San Francisco, Cal.; 
3727 W. Sixth St., Los Angeles; 
Colorado National Bank Bldg., 
Denver, Colo.; National Bldg., 
Seattle, Wash.; 3217 Montrose 
Blvd., Houston, Tex.: 2010 s. 
Utica, Tulsa, Okla.; 912 S. W. 
Market St., Portland 1, Oregon. 


Onan & Sons, D. W 
Orangeburg Manufacturing Co., Inc. 
Osmose Wood Preserving Co....... 
Owens-Illinois 
Page & Hill, Inc 
Parker, W. H 
Phelps Dodge Copper 

Products Corp. 
Philco Corp., Gov't. & 

Industrial Div. 
Piedmont Wood Preserving Co..... : 
Porcelain Products, Inc 
Porter, Inc., H. K 
Preformed Line Products Co 
Prodelin, Inc. 


Radio Engineering Products, Ltd... 
Radio Frequency Laboratories, Inc. 
Ramset Fastening System 
Rawlplug Company, The 

Raytheon Mfg. Company 
ee, err 
Reichhold Chemicals, Inc 

Reliable Electric Company 
Remington Rand Div 

Rex Corporation, The 

Reynolds Metals Company. ., 
Roebling’s Sons Corp., John A..... 
Rohn Manufacturing Co........... 
STR cin cma ek wid oak mn 
Runzel Cord & Wire Co 


S&G Manufacturing Corp 

Schauer Mfg. 

Sierra Electronics Corp 

Sloan, Cook & Lowe Co 

I TE gs oo weiewusa oe 
Stampings, Inc. 

SE IL iwawisikaic u xem eeee\ be 
Stromberg-Carlson Co. .....2-3, 40, 5! 
Superior Cable Corporation 

Suttle Equipment Corporation 


Taylor-Colquitt Co., The 
Telectric Co. 
OS EE RE rr en 
Tele-Muff Co. f 
Telephone Training Institute...... f 
Teletype Corp. 
Tele-Wire Supply Co., Inc 
Telkor, Inc. 
Templeton, Kenly & Co............ 
Thornhill Publishing Co........... f 
Transandean Associates, Inc 
Truck Equipment Co.............. 55 
ROMO? Ge WOE, TEL. 6 66 ccc scenes 
United Electric Controls Co........ 
U. S. Cable Constructors, Inc 
United States Independent 
Telephone Association 
United States Instrument Corp.... 
United States Motors Corp 
United States Steel Corp. 
American Steel & Wire Co....... 
Creosote Division 
Universal Controls Corp........... 31 
Utica Drop Forge & Steel Div..... — 
i. ee 2 eee ee _- 
Utility Tool & Body Co............ 59 
Weikel Line Company 
Western Electric Co.............. 
Whitney-Blake Co. 
Williams Inspection Co., 
Wiremold Co., The 
Wyoming Valley Equipment Div... — 
Yates Construction Co............ f 
York-Hoover Corporation 


TELEPHONY 





it! ie 1 


TYPE 30 DIAL PBX for 


AND ATTENDANT’S SET SUBSCRIBER 
SATISFACTION... 


Designed to make lasting friends out of 
your most fastidious subscribers, Type SO 
PBX by USI offers prompt shipment 
from stock with easy installation and maintenance. 


Order today! Start earning tomorrow! 


MAY 17, 1958 
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FOR NICOPRESS 


REPAIRED WITH NICOPRESS — FAST 


STRONG 


NEAT 





eee 


